bection 1.—THE NUMBER OF RETAIL WORKERS AND WHERE THEY
ARE EMPLOYED

Number of retail workers.—The sale of merchandise from the retail stores of
he nation during the year 1929 employed the services of nearly 5 per cent of the
otal population of the United States, and 12 per cent of all persons gainfully
mployed. Retail workers can be divided into three classes, namely, full-time
mployees, part-time employees and proprietor-owners actively engaged in the
peration of their stores. That any study of retail workers must necessarily
nclude active proprietors is evident from the fact that they represent one-fourth
f the total number of persons employed in retailing. Of the remainder, 85 per
ent are full-time employees and 15 per cent are part-timers. There were
ncluded in the retail census 3,833,581 full-time employees (64 per cent), 676,559
art-time employees (11 per cent), and 1,510,607 active proprietors (25 per cent).
[his total of 6,020,747 represented more than 12 per cent of the total of all gain-
wlly employed persons as reported in the censug . of population for 1930. (See
hart 2 showing proportion of retail workers to total gainful workers, by States.)

The food group of stores reported the highest number of people employed with
9.79 per cent of the total. The automotive group is second with 15.43 per cent.
Dther groups are the general merchandisé group with 14.54 per cent, the restau-
ant group with 10.41 per cent, the apparel group with 8.37 per cent, the furniture
nd household group with 5.37 per cent, the lumber and building group with 4.74
ser cent, and general stores (algo known as country general stores) with 4.31 per
ent, The 17.04 per cent remaining includes, among others, such important
lassifications as hardware stores (1.87 per cent), drug stores (3.92 per cent),
ewelry stores (1.09 per cent), farm supply stores (1.46 per cent) and coal and wood
ards (2.28 per cent).

Where most workers are employed.—The complete list of business classifica~

ions used in the retail census contains 236 separate kinds of stores. However,
5 per cent of the total number of persons engaged in retailing were working in
5 of these 286 kinds of business., (Chart 3 presents a comparison of these 35
inds of stores, indicating the relative importance of the three kinds of retail
vorkers.) This concentration of retail workers is accounted for by the fact that
hese' 35 classifications include 74 per cent of the nation’s stores and do 79 per
ent of the total retail business of the United States. Department stores em-
loyed the services of more than 509,681 individuals, which is the largest number
mployed by any one kind of store. Automobile sales rooms were second with
pore than 880,000, with grocery stores (without meats) third with nearly 370,000
rorkers. Table 1 itemizes the 35 separate kind-of-business classifications and
hows, for each, the number of individuals whose services were employed in
stailing, as well as the average salaries paid and the total wage costs in relation to
ales. The remaining 201 classifications which have been combined under the
heading ““all other kinds of business,” include many individual kinds of stores
which are important in themselves but are of less importance than the 356 from the
tandpoint of personnel.
Employment and wages, by States.—There were in 1929, 11 States which, in
iggregate, included nearly two-thirds of all retail workers and in each of which the
otal number of retail workers exceeded 150,000. New York State with its total
pf 760,284 greatly exceeded its neighboring State, Pennsylvania, which was
econd with 506,075, Illinols with 442,192 was third. Its adjoining State,
[ndiana, the lowest of the 11, shows a total of 162,266 retail workers,
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The 11 States have been listed separately, for comparison with the remaining
States, in Table 2 in this study. This table shows that 62.28 per cent of the coun 1
try’s total retail workers were employed in stores within these 11 States, IM.geb
explained by the concentration therein of more than 55 per cent of tlula tota}:
population of the United States. More than 64 per cent of the f:otal retail sale'
were made in these States, which include within their boundaries 1.1 of the.1
cities having more than 500,000 population and all but 36 of the 93 cities hu,.vm’g
a population in excess of 100,000. These States contain most of.the nation
industrial centers. (The proportion of retail workers to the total gainful worker
is shown in chart 2.) )

Employment in the large cities.—Nearly 45 per cent of all retail workers in th
United States were employed in the 521,645 stores located in the cities of muor
than 100,000 population. These cities contain 29.59 per cent of the entirn
population of the United States. (See United States map, p. 10.) The aver
age full-time wage for this group of 93 cities was more than $1,400 per year
exceeding by nearly $100 the average for the United States. The group averag
gives no indication of the many striking variations between ecities. Tabl
34, listing the 93 principal cities, shows not only the total number of retail
workers, the average incomes, and the wage ratios, but the per cent of the total
retail business of the United States which is consumated within the limits of
each city. New Orleans reports the lowest income for retail workers, with a
average full-time salary of $1,000 per year. The high average of $1,650 iyl
reported by Yonkers, N. Y. . b

Table 3B shows the same information for these and the remainder of the
cities of the country, combined in three size groups (namely, all cities of mon
than 30,000 population combined, all cities from 10,000 to 30,000 populatioy
combined, and all places of less than 10,000 population) and provides a basis v
comparison between average wages and the size of the city. This table present;
figures on a national hasis only. Data are contained in the State reports by
means of which similar comparisons between ecities of various size may be mad
for any State. -

Mechanics engaged in repairing and servicing automobiles.—Included in th
number of employees shown in the automotive group in the Retail Census ar
many persons who perform no selling functions but whose activities ave confineq
to the performance of repair and service operations.

Table 9, of the United States Summary of Retail Distribution, shows that it
1929 there were 240,485 mechanics, representing nearly 4 per cent of all retai
workers, engaged in repairing and servicing automobiles. Nearly 57 per cen|
of this number were employed by dealers in new cars, Automobile sales room
must, almost without exception, maintain repair departments to supply repair
incidental to service guarantees and to take carve of subsequent repairs. Th
reconditioning of frade-ins accepted as part payment on the purchase price o
new cars is also a part of the activities of these service departiments.

Other retail dealers in the automobile group employ about 42 per cent of th
total number of mechanics, the most important of which are the gorages an
repair shops. Used-car dealers employ 917 mechanies. In addition to the ‘auto
motive group there are a number of other kind-of-business classifieations whicll
reported thal mechanics were employed to handle automobile repairs and
service. Among the more important kinds of business reporting receipts fron
sutomotive repairs are those listed beloyw., For the complete list for the Unite
Sta.?es and for each State, see Table 9 of the United States Summary and of th
various State reports,

TR TS
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The m_nnbel of mechanics in selected kinds of business reporting receipts from
gutomobile repairs are:

Kind of business ! Number of
mechanics
,i\ United States, total (Petril OnLy). ..o o oo 240, 485
atomebile Sales TOOTNS, 1un - cccmo e coscimm e cmmeemaee
r1anr_uges (repairs, starage, gas, oil, accessories)- .o _-___C 0. IIIIIIITIIIITIIIIIIIIIITIIOT lgg'ggg
Pilling Stations with tires and ACCESSOTIS - - «ooon o oo - 7,945
ody, fendaer, and PAME SHODS- -~ «en wnomeoomossoomoomos oo oooioooomoonoan 7, 510
ifrire shops (including tire-repnir shops) 6, 82
f attery and ignition shops—hrake-repair Shons. . .ol 8, 040
Accossory stores with tires and batteries. oo oo 4,793
WFilling stations—gasoline and oil....... 2, 508
F{lling stations with other merchandise 1,022
utomobile deslers with farm implements and machinery 1,847
[Used-car dealers. . 017
radiator shops. .. 833
! parking stations, parking garages, and J0b8 . .o 787
ncondhand stores (excopt nsed-ear Aealers) oo oo oo 594
indio and electrical shops 217
otor-cycle dealers........ 212
‘Farm implements, machinery, and equipment dealers 203
WHoneral stores—groceries with general merchandise. . oo oeioin 187
TAYOCETY SLOYCS. - - o vuwwsmmnne smmm s s s s e mmm e s ne s s s S e 118
Jdardware and farm-mplement SEOTES. .o e oo c e 113
HRTAWALS SEOTOS. - o e e vemvemwmmmmesen s onmewsmeinm e mmmm mmm et 99
‘Mator, cycle, hicyele, and SUPPIY SEOFS. .« coemmee e me e 83
ifBloctrical shops (Withowt TAAI0) « - o em oo e 54
(1088 AN TNIFTOT ShOPS . i m e ceemeammmmammm i m e cmcm e tmemesm i ime e 51
Paint and glnss stores.... 47
Varlous other classifications 209
Wholeaalers (not included in total shown above) (approzimately) 8, 600

1 Retailers are classified by kinds of husiness on the basis of their major activity or on the basis of their
‘mpulnr designation.

Many wholesalers of automative parts and equipment maintain service depart-
‘nents where installations and repairs are made. Likewise many automobile
Jistributors, which have been included in the Wholesale Census because their
reports indicated that rore than 50 per cent of their sales were made at whole-
knle, maintained service departments. A special tabulation of the schedules
furnished by these wholesale concerns show that more than 8,600 mechanics were
bmployed. Repair receipts of these whalesalers totalled nearly $56,000,000.

The retail schedules also contained an inquiry relative to the receipts from
repairs and scrvice other than automotive. The total reported in answer to
his incuiry, as also set forth in Table 9 of the United States Summary, was
$365,054,797, While this amount should not include any receipts from auto-
mobile repairs, the fact that many of the dealers in the automotive group reported
cubstantial amounts suggests that probably a part of the sum reported in answer
bo this inquiry actually represented receipts from some form of automobile repair
work. The information contained in the schedules furnishes no clue as tothe
wmount thus included and provides no basis for estimating the number of repair
men required to perform this service. It is, however, recognized that any study
f automobile repairs must necessarily take into consideration those classifica-
tions which may he assumed to include some automotive repair receipts.

Section 2—SALARIES AND WAGES

Total wage costs.—Salaries and wages, which amounted to $10.57 per $100
bf total sales, were the largest single item of expense in the operating costs of
tetail stores. The reported pay roll included compensation paid to salaried
exeeutives, to buyers, to office employees, to sales people, and to delivery and
Bervice employees, but did not include compensation for active proprietor-owners
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in the case of unincorporated proprietorships. Since these proprictors are actiy
workers and a part of the store personnel, no matter whether they compensat
themselves in the form of a drawing account or participation in the profits, thei
compensation is an expense which must be included in any study of salaries ang
wages,

If proprietors’ drawing accounts could have been accepted as reported, the
task would have been simplified materially. This, however, was not possible
Many concerns failed to report the salaries of proprietors, and others reporte
fantastic amounts which were out of all proportion to sales, Proprietors’ com.
pensation frequently is in the form of merchandise taken from stoelk, supplemented
by withdrawals of cash taken at infervals from the stores’ receipts.  Sometime
it is taken only in the form of a distribution of earned profits.  When a business
is owned by its active proprietor, it is of no consequence how the proprietors
compensation is withdrawn, nor the amount thereof, but some fixed basis hy
to be adopted for intelligent comparisons. |

In order to arrive at a uniform basis for proprictors’ compensation, only
wage value, or the average salary paid to full-time employees in the swmne kin
of business, was used. The amount thus shown is intended only to covoer th
wage equivalent of employees whom they digplace and is not o measure of thei
value to the business. The true measure of the proprietor-owner's compensatior
is, of course, the net earnings of the business. ‘

The total annual pay roll reported by all stores was $5,180,669,960, or woekly
average of approximately $100,000,000. The wuge value of proprictors’ sory
ices, computed on the basis deseribed above, adds $1,822,800,369, making g
total wage cost of $7,012,560,329, which is equivalent to $14.28 per $100 o
sales.t

Average salaries>—The average aunual compensation for retail employmen
in the United States was $1,312 for full-timers and $289 for part-timers. Thi
average of approximately $25 per week for all full-time workers varied groeatl
with the different kinds of business. The low average for full-time employmen
is found in the variety, 5-and-10, and to-a-dollar stores, whore the averag
annual wage was $706, while the highly trained personnel required in jewolry
stores received an average yearly salary of $1,749 each, No comparison can by
made of the compensation of part-time employees duc to the Inek of datn of
the period of employment, which varied materially in different kinds of business
However, it is possible to arrive at a fair approximation of the full-time equivay
lent of part-time employees. This will be discussed in that part of this repor
devoted to average sales per employee. :

Group averages.—The group averages provide a broad measure of the variaj
tions In average salaries paid. The restaurant group, which includes among
other clagsifications cafeterias, full-service restaurants, and lunch rooms, is low
est, with an average of $909 for each full-time employee, Country general storeg
are second, with an average of $1,025. The general merchandise group; whick
includes among others the department stoves, dry-goods gbores, and variet
stores, is next, with an average of $1,125 for each full-time cmployee. Th
food group, which includes such important elassifications ag grocery stores, com
bination stores (groceries with meats), ment markets, and confeetionery store
averages $1,285. The automotive group, with an average of $1,460, includ
motor-vehicle dealers, garages and repair shops, and filling stations.

The apparel group shows an average of $1,480. The average full-time salar
in the furniture and household group was nearly $1,600, while the lumber ang

! These data relate to retail stors operations in 1629,
* For this report the term salaries and the torm salaries and wages are synonymous.
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pg growp, which includes, in addition to the hunber and building-material
g, such classifications as cleetrical shops, plumbing shops, and paint and
stores, showed an average of $1,630. The salary averages in other stores
eluded in the above-mentioned groups, sueh as hardware stores, drug stores,
denlers, cigar stores, book storves, and jewelry stores, are shown in Table
his table enumerntes separately 36 kinds of business which employ, in
rabe, 756 per cent of the total number of people engaged in retailing in the
1 States,  Group averages are summarized as follows:

) Average Average
Crronp elassifieations full-timoe (roup classifieations tu]l-tlrlﬁe
sulary salary
[2Y00 (. $1, 986 ¢ Furniture nnd honsehold group - 1,502
sLores SRR 1,025 §| Restaurant nnd enting places - 000
merchuandise group . . 1, 128 3] Lumber and huilding groupee-eoeoveen oo 1, 030
Ive group. ... 1, 460 b Other retail SEoreS . aer oo eccmmnns 1, 408
| group. .- 1, 480

we are mnrked variations in average full-time wages in different sections of
mntry.,  The Paeific Coast States lead with an avernge full-time wage of
5. The Middle Atlantie division, with an average of $1,420, runs a close
1, The nest in order is the Bast North-Central division with $1,877.
s in the order of their average fulltime wage are the New England division
ging $1,312 which corresponds to the national average, the Mountain
on averaging $1,301, West North-Contral $1,193, South Atlantic $1,144,
South-Clentral $1,140, and Fast South-Central $1,073 per employee per year.
tions may result from o number of causes, among which are: (1) differences
v oeosb of living and (2) the presence in many industrial cities of dominant
trics which sob the genersl level of wages, with which retail stores must
nbo for desirable craployees,  Varistions between States can be readily seen
an exntingtion of Table 2, whieh also furnishes a better understanding of the
1 for somoe of the variations noted above hobween geographic divisions.
tonal averages are shown as follows:

Average , Average
Geographle divisions full-time Cleographic divisions full-time
salury saluary

F LT 11T A 13 $1, 312 | Fast South-Conteal oo oooo e 81,073

v Allantie... 1,420 {] West South-Central.. 1,140

orth-Central. 1,477 {| Mountain -- 1,301

Torth-Contynl. T T Y IRy 1,425
ALINIL G s v 1, 144

e costs in the various kinds of business.—The averagoes discussed above
v o retail worlers s o elass, without: distinguishing between the many
ont kinds of rotail stores.  They indieate in a general way what the average
168 are, in the different sections of the country, of a group of workers number-
sproximatoly one-cighth of all persons gainfully employed. However, these
ges do not provide any information on the question of how some stores are

j0 operate with & wage cost as low as 7 per cent, while others pay out in wages.

r eent, and more, of their total receipts from sales.

riations in wage costs, from the national average of 14.28 per cent, result
o number of coutributing factors, many of which are capable of analysis,
1ecessity in many kinds of business for the conversion of certain commodities
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into another form before sale, or the further processing of materials, is respan&};l
for increases in personnel with a resulting increase in wage costs. Another facto

is the inauguration of customer services, such as delivery, credit, etc., f;()l'
which there is no direet return in income. A third reason for high wage costs |
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the necessity in certain kinds of stores for a highly trained selling organization,
such as millinery stores, jewelry stores, and others, requiring sales people witl
speeial qualifications, who necessarily receive higher than average salaries.

Those dealers in household appliances, ete., which install and service all or a, par
of the merchandise sold also show a high pay-roll cost. Restaurants, bakery-
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goods stores, and other retail establishments which manufacture or convert a con-
giderable portion of the merchandise sold pay out in wages no small part of the
sales income of the business. The size of the establishment also has its affect on
wage cost, Stores with a large annual volume are often able to provide, at a
comparatively low cost, services which the smaller stores find too costly to justify.
The larger stores expect a return in some other form, but the immediate result is

- an inerease in pay-roll cost.

Stores grouped according to wage ratios.—There are 16 kinds of business which
reported a total wage cost of less than 10 per cent of their total sales. The

' 965,085 stores in this group account for nearly 28 per cent of the total retail

business of the country. There are 42 kinds of business in which the total wage
cost ranged from 10 to 18 per cent of sales, with a total volume of more than
$20,000,000,000 in 557,393 stores. These two groups of 58 kinds of stores, all with

an mverage wage ratio under 15 per cent of sales, contained 822,478 stores whose

snles represented nearly 70 per cent of the total reported sales of all retail stores in

" operation in 1929.

The next lnrgest group reported a wage cost of from 15 to 20 per cent, This
group contained 45 different kinds of business. This is followed by a group of 22
stores with wage costs ranging from 20 to 25 per cent of sales. Another group
with wage costs from 25 to 30 per cent of sales contains 19 kinds of business.
There were 8 kinds of business with wage costs of from 30 to 85 per cent, and 6
kinds with wage costs in excess of 35 per cent of sales, Chart 4 shows the cor-
relation between stores, sales, and retail workers for each of the seven wage-cost
groups.

Ratios under 10 per cent.—Ten of the sixteen kinds of business in this group
are stores which arc normally found only in small cities, in villages, and in rural
arens. The unit of sale is relatively large, especially in those stores sclling feed,
fertilizer, and other farm supplies and equipment. Service is limited. The more

| favorable cost of living and the general low level of wages contribute to the very
: Jow expense ratios found generally in the 16 kinde of stores included in this group.

Mail-order houses selling general merchandise, and mail-order apparel houses,
also show low wage costs. No selling personnel i necessary and there is little

' delivery cost. This classification includes only catalogue business. Retail stores
. operated by some of the mail-order houses are classified as department stores.

Combination stores (grocery stores with meats) show a low average wage
cost which rofleets the limited service characteristic of chain store operation in
this field. Chains in the grocery field have developed the combination store
either entirely or in part, and it is claimed that chains are largely responsible for .
this particular kind of food store. (This is not true, however, of the combination
meat market with groceries which will be discussed later.) Delivery service
usually is held to o minimum and little or no credit is extended. The number of
part-time employees reported by combination stores indicates that these organi-
zations long ago realized the advantage to be obtained from employing part-
time salespeople to cover those hours of the day and particularly those days of

| the week when the selling load is at its peak. All of these factors have con-

tributed to bringing about a low average for the grocery stores earrying fresh
meats.

The general merchandise stores (with food), somewhat resembling the country
general gtores except in the proportion of foods sold, are also low in wage costs.
Their operation is kept as simple as possible, and almost the entire personnel is
engaged directly in the sale of merchandise. The fact that a majority of these
stores are proprietorships with the proprietors actively engaged in the business

13159638 3




18 _ : CENSUS OF DISTRIBUTION

and are small enough to be closely supervised has a tendency to reduce wage
cofltjlsl'e low percentage of wage cost in men’s shoe stores was consistently main-
tained throughout all of the States in spite of higher than average wages per
individual. This is explained in part by the fact that in all I.cmds pf stores leslg1
selling time is required in making sales to men than is required in selling 1;1(31‘011&1’1-
o dise to women. Sales volume per sales person is materially greajter in men’s
» stores than in either women’s or family shoe stores, For illustration, in men's
: shoe stores the sales per worker in 1929 averaged $18,366. In women’s shos
‘ stores the average was $14,496, and in family shoe stores the average was $10,682,
These averages are computed by reducing the number of part-time cmploy.ees
i to a full-time egquivalent on the basis of compensation received. Upon_ reducing
b . the number of part-timers to a full-time equivalent, and adding proprietors and
\ full-time employees, the totals are as follows: Tor men’s stores, 3,349; for women’s
stores, 9,015; and for family stores, 57,538, ' .
: The pay-roll ratio also is low for automobile dealers—those engaged primarily
T in the sale of new cars and trucks and also selling such used cars as are traded in
on new-car purchases. The unit of sale is so large in this business that it reduces|
the pay roll cost to $9.58 per $100 of sales, even though the average wage per full-}
time employee ($1,688) is much above the national average (%1,312) for all retail
employees.
The full list of businesses in which the pay-roll ratio is under 10 per cent of sales
is shown in the table below:

L i

P

. Ca H
S TR L TP L

Storms witE AVERAGE Wace Rarios unper 10 Per CeNT

i
B Total retail Total

- workers
’ incluxc_liuig \ggst,'ce
EIND OF BUSINESS ﬁi‘éﬂlr’g égg'g;?f_ (per Total snlos
timo om. | ot of
ployees and S‘ﬁ‘gg)
proprietors

L 286,085 | 1,060, 145 9.32 | 818, 671,614,470
Grocery stores with meats... wvueeeee oo 91, 888 276, 039 9,78 4, 025, 304, 722
General stores—~groceries with apparel . _________.______ 5, 426 12, 332 0. 42 111, 074, 663
Cleneral stores—groceries with dry goods. __..... 40, 159 85, 676 9,42 713, 226, 436

General stores—groceries with general merchandi 58, 504 181, 312 874 1, 246, 442, 908

. Mail-order houses_........____ 31 35, 877 8, 04 447,023, 641 ¢
General merchandise stores (with food). - ____ """ 2,182 11, 876 9, 62 139, 404, 484
Automobile sales rooms. _ 40, 707 380, 820 0, b8 6, 163, 216, 507 |
Automobile dealers with farm jmplements. ... ........ 1,407 8, 162 0.25 114, 303, 240 §

Apparel (mail-order houses) ......____ 8 121 6. 52 2,120, 818
Shoe stores—uren’s.......___________ 1,402 4,971 9. 66 61, 507, 870
Farm implement dealers with hay, grain, and feed 673 2, 794 6. 51 - 40, 818, 280 §
Feod Stores. ., ooaoooavue oo 9,953 29, 238 0. 68 480, 305, 303
Fertilizer stores. . . 1,218 2, 826 7.90 21, 660, 045
Coal and feed stores..._.._ 4, 003 18,474 | 7,62 287,708, 575 ¢
Grain elevators (at retaily. ... ... . 221 812 4,08 17,404, 707 ¢
Feed stores with groceries. ... _orooomoreeroo 7,197 19,126 | &9 2005, 235, 703

Ratios from 10 to 15 per cent.—There are 42 separate kinds of stores in which
the total wage cost ranges between 10 and 13 per cent of sales. This group is
comprised of 557,893 stores with total sales of $20,695,179,238. It includes 15
kind-of-business classifications in each of which the total sales exceed $500,000,000. §
This discussion of employment characteristics and pay-roll expenses is limited
to these 15 selected kinds of stores, which accounted for more than 86 per cent
of the total business done by the group.
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~ " The lowest wage cost in the group was reported by meat markets with gro-

weeries, and it amounted to only 10.74 per cent of sales. This form of ecombination
store usually grew out of the straight meat market, to the meat business of which
' was added the sale of groceries.

That the adding of related lines of merchandise by these stores not only broad-
.ened the customer appeal but also decreased the expense ratio is supported by
:the actual expense figures. Meat markets average 12 per cent, while these com-
‘bination meat-grocery markets average 10.74 per cent of their sales to cover
pay-roll cost. The percentage of wage cost in the meat market handling gro-
.ceries was lower also than the average reported by the grocery stores. These
-.comparisons give weight to the belief that the addition of related commodities
has reduced the ratio of wage cost by adding to the stores’ annual volume in
- .greater proportion than the addition to pay roll.

- Grocery stores (without meats) were the second lowest in this group of 10-t0-15
- .per cent stores, with an average ratio of 10.92 per cent. This compares with an
| -average ratio of 9.78 per cent in grocery-meat combination stores.

The variety, 5-and-10, and to-a-dollar stores are third in this group with an
. average wage cost of 11.13 per cent. This wage ratio is comparatively high
when considered in connection with the average full-time salary of $60 per month,
dn these stores. There are a number of factors entering into the operations of
these stores which account for this velatively high per centage of wage costs.

Tirst, there are three kinds of stores included under this single kind-of-business
classification—namely, variely stores, 5-and-10 cent siores, and to-a-dollar
stores. - These stores were combined, even though it would have been desirable
“to show them separately, because it was found impossible to avoid disclosure
.of individual operations of stores and chains in the last two if shown separately.
Many variety stores are operated by independents, but the majority (90 per
:cent) of the business is done by chains. The low unit of sale, the type of selling
. personnel employed, and the poliey of open display are undoubtedly three factors
which influence the wage costs in these stores.

Meat markets are the fourth classification in the low-expense group, with an
average of 12 per cent of their sales expended in wages. Next are the lumber
. and building material dealers, with an average wage cost of 12,54 per cent. In
-this classification, where the unit of sale is usually large, the expense ratio would
“be even lower were it not for the unavoidable handling and delivery cost of
“heavy materials. Only retail lumber and building material dealers have heen
sincluded in the Retail Census and in this study.

The next classification is the dry-goods store with an average wage cost of
13.08 per cent. In this connection it is significant that more than 63 per cent of
‘the dry-goods stores reported annual sales of less than $20,000 each in 1929.
Dry-goods stores should not be confused with department stores.

Coal and wood yards with 13.11 per cent may be considered to have a relatively
high wage cost, in proportion to total €xpense, for pay roll is nearly 60 per cent
.of the total operating expense. As in the case of lumber and building material
_dealers, handling and delivery are responsible for a substantial part of the total
.operating expense.

The difference in wage costs, between men's clothing and furnishings stores
with an average of 14.16 per cent, family clothing stores with 14.20 per ‘cent,
and women’s ready-to-wear specialty stores with 14.25 per cent, is relatively
small. These ratios, while they do not exceed the national average qf 14.28 per
.cent, nevertheless include a fairly high proportion of indirect or nonselling expense
;a8 Wwell as alteration costs. ) .

The high average of 14.83 per cent in family shoe storesis due partially to the
-low sales volume per sales person in these stores. The average annual sales per

T ey
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full-time employee in family shoe stores is only $10,682 compared with $18,366
in men’s shoe stores and $14,496 in women’s shoe stores. The low volume of
sales per employee in family shoe stores is explained by a trade practice in many
stores which results in men’s and boys’ shoes being sold by an entirely different
force of sales people from those engaged in selling women’s, misses’, and chil4
dren’s shoes. This practice results in an increased sales force and has the effect]
of reducing the average sales per person. The quality of service also iz a factor,
some stores requiring individual attention to each customer while others permit}
sales people to serve several customers simultaneously. The low unit value of}
children’s shoes has a tendency to increase the selling costs in stores which carry
a full line of juvenile sizes.

Filling stations report an average wage cost of from 14.50 per ecent to 14.73|
per cent, with the stations handling tires and accessories showing a slight advan-
tage over straight gasoline and oil stations due, undoubtedly, to the lower cost
of selling the related merchandise and the higher unit of sale.

In the group of stores whose pay-roll costs average not more than 15 per cent,
department stores show the highest pay-roll costs. Those handling food, with
an average ratio of 14.85 per cent, are lower than those without food, where the
average wage cost is an even 15 per cent. The wage costs in these stores include
the salaries of those providing the many customer services such as credit and
delivery departments, and the personnel engaged in the voluminous accounting
operations necessary in a department store,

Other olassifications in this group include general merchandise stores (without
food) with an average wage cost of 11.49 per cent, men’s furnishings stores with
.14.43 per cent, children’s specialty stores with 12.75 per cent, and hardware and
farm implement stores with a ratio of 11.34.

Following is & complete list of all business classifications in which the average
pay-roll ratio is 10 to 15 per cent of sales:

SToRES WiTH AvEracE WaGE Ratrios 10 7ro 15 Per Cnnt

Total retail
workers, "I‘vaml
Numb ifn cﬁminng cost.
umber | full-time
EIND OF BUSINESS of siores | and part- (peg Total snles
time em- ofc;;mt 1
ployessand | % 10 ‘)‘
proprietars | 52165,

Tolaleee.. 657,803 | 9,360,514 | 12,92 | $20, 885, 170, 288
Dairy products stores. 4,488 14,806 | 11.52 185, 965, 016}
Eggs and poultry dealers. 3, 258 7,008 | 10,64 70, 858, 083
Delicatessen stores. . 11,166 23,366 | 11,58 104, 820, 089}
Grocery stores without LTt 101, 876 369,888 | 14,02 3, 449, 120, 144
Meat markets with groceries. . 23, 661 82,078 | 10.74 878, 357, 345
Meat markefs. w——— 43,788 113,407 | 12,00 1, 253, 250, 54|
Farm products Sbores. - - o - ame e ocmeeec oo 974 1,785 | 14.49 8, 042, 183
Qeneral food stores_.. 686 1,509 | 14,87 8, 508, 165§
Department stores with food . 460 118,188 | 14.85 036, 411, 204F
Department stores without f00d.... ..o 8,730 | 301,494 | 15.00 | 2,069, 662, 03
Dry-ga0s SEOTES. - ccm oo e mcmmmmm oo 24, 678 01,302 | 13.08 641, 385, 508
Piace goods stores . - 774 1,801 | 11,08 21, 822, 252
General merchandise stores without food 9, 849 51,004 | 11.4p 363, 887, 420
Army and Navy goods StOreS- ... .uwoonon. - 724 2,032 | 12,47 109, 783: 037
Variety, 5-and-10, and to-a-dollar stores 12,110 170,960 | 11,13 904: 147, 495
Used car dealers 3,007 11,068 | 11.78 140, 932, 126
Filling stations—gas and ofl . 52,727 106,822 | 14,72 869: 081: 365
Filling stations with tires and accessories 26,776 70,143 | 14,50 5186, 016, 621
Boat dealers (retail only) . 219 807 | 10.93 10, 744, 113
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grouss WITH AVERAGE Waew Rarros 10 vo 15 Prr Cent—Continued

'I‘ntnlkretuil Total
wuorkors
Numhor | BeRE | ol
e IUSINESS umber | full-time \
KIND OF BUSINESS of stores | and part. (mi Total sales
time em- Orcg{‘t \

ployees and Oty

proprietors| S1es)
Men’s and boys’ elothIng SIres v eeneen o ninacieeenas] 3,880 14,188 | 12,04 $176, 418, 581
Men’s and boys' hat stores... e meanee 1, 506 5,042 | 14,57 3, 744, 215
Men's furniShings StOreS. . wuuuenuvunsan cernas 9,190 92,024 [ 14,43 212, 032, 817
Men’s elothing and furnishing [ 14, 040 00,810 | 14,16 760, 527, 660
Family elothing SLOTCY .« oueauurnnuamnnonanmmnnnnae . 10, 6al 62,207 | 14.20 552, 353, 340
Women's 1end ¥-L0sWORE SLOTOS .. cvenanranvnnaaas IR, 26 138,427 | 14.25 1,087, 600, 723
BIoUE0 BIODS < e smuncmammsinsmnammmanmnmnn e . 1 42 | 14,32 " 313 362
Qorsel and Hogorlo 8HOPS. cocvesiminna e . 2,300 6,937 | 14.07 49, 556, 828
Knlt goods 8hops. canene.-- A4 1,738 | 13,17 11, 347, 687
Ohlldron's speelnlty shops e 1,019 2,086 [ 12.75 23, 082, 262
Tnfants’ wear sh(ms.. ........... 200 761 | 13,563 5, 083,
ghoo stores——women's aawn e 1, 060 11,607 | 12,74 130, 680, 669
Family 8108 8LOLMSw v o ammn e scmasasmmiiamsinemsmoaannn 21,101 60,241 | 14,33 614, 640, D60
Furnjture and underiakor....ou.. PRSP camassmamnaan 3, 500 11,880 | 14,08 108, 102, 702
Furniture and Rardwiro SEOTeS.. .. v iviinine i chnana. B 072 13,908 | 12.8L 134, 268, 767
Tumber and butlding materin] doslers. eaveasiavnnnncnn 16, 011 116,808 { 12,64 1,471, 744,002
Lumbor and hard witre doalorfe . ccvvnssenmssincnwavuawaat G 130 85,015 | 11,33 457, 659, 776
Tarm implements, moehinery, and equipment dealers... 4, IR0 15,003 | 10.25 174, 976,432
Hardware and farm faplement stores 0, HRY 20,800 | 11,34 208, 714, 120
Tarmorsg’ supply stores. 308 1,423 | 10.39 186, 377, 055
Conl and wood yards... 15,444 05,492 | 13,11 020, 820, 335
Sporting goods stores wit § 8 076 2,420 1 14,40 10, 803, 517
Athlotle snd playground uquipumnt .............. . 17 70| 14,35 682, 500,

Ratios from 15 to 20 per cent.--There are 45 classifieations in which average
wage costs vary belween 15 and 20 per cent. Their total sales aggregated
$8,412,602,401 in 883,104 stores, Of the 45 separato kind of business classifica-
tions included in this group, there are 11 which reported sales in 1929 of more
than a quarter of o billion dollars each.

Although there are many varicties of drug stores, the limited amount of informa-
tion available permitted segregation into only two classes—namely, those with
fountaing and those without fountains, Both kinds of drug stores ave ineluded
in this group (the 15 to 20 per cenb pay-roll group). The drug stores with
fountaing report nn average wage cost of 15.43 per eent which is the lowest of
the 11 large-volume classifications in this group. '

The sale of fountain drinks and ice eream, augmented in many oases by the
sale of sandwiches and light Innches, has greatly assisted these stores in increasing
their sales volune (fountain sales average 21 per cent of total sales of sueh stores)
without adding to tho wage costs in the same proportion, and is undoubtedly
responsible for the fact that wage costs were more than 1 per cent lower than in
drug stores which did not operate fountaing, The commeodity tables contained
in caeh State report and in the United States Summary indicate that almost the
identical merehandise (although in different proportions) is sold in both kinds of
drug stores except for fountain sales. These tables also indicate that often as
much ag 256 per eent of the store’s volume is in fountain sales. Istimates are
available from other sources ? indicating that more than 40 per cent of the cus-
tomors entering drug stores with fountains made purchases at the fountain before
leaving the store. It would appear, from the three factors cited above, that the
drug-store fountains are responsible for no small part of the income of such stores
and that their operation reduces the ratio of pay roll to total sales.

# Proliminary report of drug storo survey fn 8t. Louis, condueted by the Bureau of Foreign and Domestic
Comieree of the Department of Commercs, 1031-32.




i

H
§
i
{

29 CENSUS OF DISTRIBUTION

On the other hand, 18,775 cigar stores without fountains; which are secondt
lowest in the 15-t0-20 per cent group, show lower average wage costs than cigay
gtores with fountains. However, there were only 2,234 cigar stores which
operated fountains and those were the larger stores operating for the most part
in downtown locations. Many cigar stores without fountains were small stores,.
frequently in neighborhood and semiresidential sections, which also sold nows

papers, magazines, and novelty goods. These small cigar stores were operated. |

largely by proprietors without the assistance of paid employces.

Fruit stores and vegetable markets are third in this group with an average:

wage ratio of 15.62 per cent; They are very often operated in publie or municipal
markets. The merchandise handled is highly perishable and the unit of sale i
low. Both are contributing factors to higher wage costs in food stores,

Automobile-accessory stores are next with a wage cost of 15.98 per eent, which |

represents considerably more than 50 per cent of the total operating cxpense of
these stores. More than 55 per cent of these stores had annual sales of less than:
$20,000.

Furniture retailing requires the services of a large number of employces in

various capacities. These stores as a group pay out more than 16 per cent of
their sales income in salaries and wages which represents nearly one-half of the

entire operating expense of furniture stores. A large sales force is necessary,

the hours of effective selling are restricted due to eustomer buying habits and the:

amount of time which the salesman must devote to each customer varies greatly..
Furniture is sold largely on the installment plan which necessitates additional
clerical help as well as collectors and other eredit employees.

Floor models require periodic attention by skilled furniture men to keep them
in condition for display to customers and the merchandise sold must be inspected,

cleaned, very often repaired, and polished by skilled mechanies hefore delivery..
Furniture delivery service is costly, and these several servieo functions recquire:

a larger proportion of nonselling employees than most stores require.

Next in this group are hardware stores with an average wage cost of 16.17
per cent. Pay roll in these stores amounts to 60 per cent of the total operating:

cost, It is of interest to note that nearly 75 per cent of these stores reported
annual sales of less than $30,000,

Filling stations with other merchandise constitute the next classification, with:
a ratio of 17.46 per cent. It would appear that the additional sale of such mer-
chandise as smokes, foods, meals, and drinks necessitates an ineresse in the
number of employees needed without providing the means of fully utilizing their
services.

The wage cost of 18.52 per cent in confectionery stores undoubtedly includes |
the wages of some employees who divided their time between manulacturing |

and selling, TFrequently candy and other confections are manufactuved on the
sales premises.

The high wage cost of 18.62 per cent in radio and electrical shops is caused in
part by the wages of repair and service employees.

The next classification in this 15 to 20 per cent group it milk dealers. The |
high wage cost is typical of those businesses such as ice dealers, bottled beverage |

dealers, ete., where the unit of sale is small with long hauls and frequent deliv-

eries required, necessitating the employment of high-grade delivery men who |

are also salesmen and collectors.

This group also includes many other clagsifications not discussed above, among' {

which are fur shops with 17.20 per cent, household appliance stores with a ratio
of 17.18 per cent, radio and musical instrument stores with 18.08 per cent, hook
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gtores with 18.42 per cent, news dealers with 15.32 per cent, and installment
‘jewelers with wage costs averaging 16.33 per cent of sales.
| cation is low compared with other jewelry stores (selling primarily for cash and
. on open account with only occasional installment selling) which show an average

- wage cost of more than 20 per cent.

This latter classifi-

The latter stores employ a greater pro-

portion of skilled watchmakers and do a greater proportion of repair work.
Below is a list of all business classifications in which the average wage cost is

15 to 20 per cent of sales.

SToRES WITH AVERAGE WAGE RaTios 15 to 20 Per Cent

Total ratail
workers, | Total
i]p(ﬁu(iiing wngte
Number | [ull-time | cost
EIND OF RUSINESS . | and parte (per Total sales
) of Stores | yimgom- | cent of
ployees total
and Yg)ro- sales)
prietors
b 17 U 333,104 | 1,180,078 | 18.82 | $8,412,602,401
 Candy—nut SEOTeS. oo 2, 058 6,063 | 17.68 34,013, 329
NI derders. o ooro 00| G0 | inia|  oandoo7ar
18 QeAJOrS. -« ervvcm e mvema e eean , 18 £ y
?‘ru}it und] v?gemb]e markets. ... 22: 894 ﬁ: g’{(z) %g ?g 3(8)3', ggg, zgg
Mgl markels. .. cowmemameacan.. 6, 077 X s
Cofiae, ten, spice dealers.. ... ---.___.. 1l 1, 236 6,071 | 10,24 44,038, 342
Acgcessory stores with tives and batteries ......-- 7,762 28,643 | 15,08 257, 142, 856
'Picrbc shn]¥s .............................. 8, 142 28,900 | 16,42 947,314, 087
Mlling sm%iml)s wlvit,h other merchandise. 42, gsl)é 7:]1, (2](1"1? %’; ég 40}1}, é%g, %é
Motor-evele dealers. o v oooenemnioaen , g , 034,
t Furriers—fur SHOpS. ccreervecmecicenan 92, 280 10,404 | 17.20 106, 861, 500
i 101081}'1“’]’]0 micessorins stores. "ligg 'gg} %g ig ;3, ;72(13, (2)628
i Umbrelln 810DS - v v emaenvmmmmanaaen 5 , 146,
C Parnibure SEOreS.  cccveaccmnrmrnenn- 17,801 126,905 | 18,01 1,272,303, 470
. Wloor-coverings stores. ... - 1503 © 8198 | 17.88 "3, 428, Ugg
Household-appliance stores.. 1, 7567 12,777 lz. 18 00, 898, 278
Refrigerator dealers (eleetric)...... 492 4,349 | 15,21 49, 01‘%, ggs
Refrigerator dealers (electric and g 45 234 | 10,38 1, 987, 208
China, glassware, enamelware, efe.. 1, 008 4,046 | 17,56 30, 667,
Antique shoDPS. cevarccmceconax 1, 384 4,083 | 15.38 50, 347, 640
Inten!or [§1:110 1170 1 S —— 701 9, 022 1 18.03 Gg, g&’é, gi;}fé
Radio and elactrical shops... 11,783 45,974 | 18.62 %gA 298, 3;4
e rosion] ingtrume o8 330 e | 1o 706, 052, 831
ardware storeS..ecmawremacon- Gy A 3 )y A
Seeds, hulbs, and nursery stock. , 489 11,§00 18, 50 70, ggg, g%
CuoEemge—burrcls—boxes—cmt 2 }]ég W 622 }g 2&3 110 o ot
Book stores. .o —vvoecceanaoas s y 871,
Cigar stores with fountains. . 2: 234 ', 164 | 16,83 44,732, 4063
HE without fountai 18,775 34,183 | 15.44 267, 384, 102
igar stores witl 0 [ o o ke
Drig storeS. - cvocaimmrmnaenn 23,414 76,478 { 16,73 541,138, e
Drug stores with fountains. - 34, 844 150,789 | 15.43 1,149, 359,
P e — L8] L
Art and gift shops........- 3 s . 63 ) D,
el b AN R
amern dealers—nphotograpl ] 5 8 0,
Jewelry atoreg (installment)... 837 8,606 | 16. ';'3 2:3 gﬁ, gég
Luggage and leather-goods stol 1(1), ggg %%, ggg‘ %g 22 149: 865: ba2
Dtee o ‘ool Sappiiaes. b ol B et
Office Irlmd stoi*e t]urniture an ggs Z, ggé }9 H 10, 670, 284
Store fixture dealers oo -...- s X
Hporting goods specially stores. 1, 238 5,055 124 ?g g% tllgg, ég?
Heientifle {md medicnil intsl,rtéme i)g% 3, g}’g }7. 12 Y 700: e
Paper and paper products 5tOres. -w-oooane-- A
Sm;tioners and engravers..... 1, 572 10,016 | 19,14 72, 566, 418

s
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Ratios of more than 20 per cent.—The remaining 55 businesses reported
average wage costs exceeding 20 per cent. Most of these classiﬁon.tions, whieh
are listed below, aceording to their relative wage ratios, can be divided roughly
into four classes. The first consists of those businesses which require partiali
manufacture of the goods or their conversion into another form prior to sale,}
Restaurants and other eating places are typical examples of this class. The}
gecond includes businesses in which repairs and service form a substantial pary
of total receipts and in which service or labor is the principal element sold.
Ilustrative of this class are garages and automobile repair shops. In the third
class are such businesses as drapery, curtain and upholstery dealevs, stove and
range dealers, and household appliance dealers, requiring a high proportion}
of skilled labor for installation or fabrication of the commodities sold. Labor
costs are very high in these stores. In the fourth class are certain kinds of busi-
ness in which skilled sales people are required, such as millinery stores, and
jewelry stores. This class includes house-to-house canvassers. It also includes
others to which incidental reference has already been made, in whieh the unit of{
sale is small, yet the commodities are bulky or require costly delivery. ‘

These stores are considered in three groups below,

Ratios from 20 to 25 per cent—Among the more important classifications
ineluded in this group of 22 separate kinds of storves, with ratios from 20 to 25|
per cent, are 8 kinds of business in which the total annual sales in 1929 exceeded |
$100,000,000 each. There were 158,067 stores in these eight kinds of business, |
with total sales of $2,963,171,838.

Jewelery stores (other than installinent jewelers) with average woge eosts of {
20.06 per cent, constitute the lowest classification in this wage-cost group. j
Repair and optical services necessitate the employment of highly skilled work- |
men which add materially to the wage cost and also to sorvieo income. A}
more detailed discussion of labor costs in jewelry stores is given on page 23, !

Millinery stores are next in this group with an average ratio of 21.93 per ;y
cent, The high wage cost in this classification is a direet result of the kind of |
merchandise handled. Millinery is a high style commodity which, because of
the necessity for a wide variety of colors, sizes, and shapes, requires not only
expert selection but expert selling. Many millinery stores do not buy trimmed
hats in the finished form in which they are sold. These stores have conversion
costs in addition to high selling costs. The nature of the business is such that
salespeople can not be kept fully occupied throughout the business day. Such |
conditions make high costs unavoidahle,

Other stores in the 20-t0-25 per cent group include cafeterias with 21,94 per
cent, bakery goods stores with 22,09 per cent, paint and glass stores with 23.55
per cent, lunch rooms with 24.36 per cent, restaurants with 24.86 per cent,

- and florists with a wage cost of 24.89 per cent. None of these sfores solls mer-

-ohandise in the form in which it is bought. All perform some service cssential |

to the sale, or convert goods from one form into another, inereasing the operating
expense, even though a part of it is in reality a manufacturing operntion. ‘
The restaurant, with table service, is a typical example of a high-expense
business with an average wage ratio of nearly 25 per cont of sales. Raw foods
cost perhaps half of each dollar of sales and about 25 cents more is required to
convert these foods into the form in which they are served as meals, the major
part of which is labor eost. The retail census makes no distinetion between

the cost of preparation and the cost of serving. Both are included a8 pay roll,

However, the major part of the salary expense of restaurants is divectly charge-
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able against the cost of preparation of meals. The cost of serving is low. This
condition results primarily from the custom of tipping or the giving of gratuities
to waiters which results in partly shifting the expense of service from the restau-
rant to the consumer,

Previous estimates indicate that tips or gratuities given to waiters in full
service restaurants avernge at least 10 per cent of the sales. If this estimate
is sufficicntly sound to be accepted it would add $98,847,219 to the compensation
of waiters at no additional cost to the restaurants. The addition of the full-time
proportion of this amount to the full-time pay roll reported would increase the
average full-time compensation to $1,311 which compares favorably with the
national average (81,312} for all stores.  If, however, this additional 10 per cent
{were paid by the restaurants the wage costs for full-service restaurants would
inerease from 24.86 per cent as reported to 34.86 per cent.

The full lint of this 20 to 25 per cent group follows.

Srorns wiTH AVERAGE WAaae RaTios 20 1o 25 Per Conr

Totalretall | .
worlers {n- fv%tm
Numt clgding tu}l- cogt?
VB RTHING umber | time anc ;
KIND OF BUSINESS of skores | part-time cg]}g%‘ Total sales
mm;loyeea total
aml pro-

prictors | S2les)
TOLRY . 1w aam o mms oo s wrmmrmxmm mmmcmwmm mmm 177,072 802,488 | 20.20 | 83,301,418, 947
Bokory 0008 BLOIDanra o mvgeranan e ammcmnamra s mmrcanean 11, 903 30,840 | 22,00 193, 508, 093
B L U S S AR 110 2,001 | 24,36 7, (20, 489
I Bieyeles, motor oyeles, sl supply stores,.. R 2506 774 1 20,08 4, 039, 636
Bleyelo Bhopaw eawmn A 870 1,732 | 23.85 7, 670,120
Prrking SalIOmE. e wn e i vt s 2,000 6,012 | 2402 80, 201, 738
ALrernt aned ACeOSS0MeY. oo e an s e et e 114 037 | 24,01 5, 603, 600
HOSIOPY SHODY. e isum v nmmmmsic b ia i vmmauns e o uonnn 1,043 11,120 | 20,46 54, 820,000
MIHNELY BLOIDS v e sie o mmms e e dsnmm e mcmm e 12,433 34,084 | 21,08 161, 806, 725
Drapery, curlain, and upholstory stores.. 73 3,252 | 23.42 18, 736,418
Stove and range donlors. . .o .ecvc o crncim o aa 308 1,410 | 22,46 9, 366, 676
Awning, tont, fiag, and bannor denlers. .., .oecue.. 841 3,008 | 24.05 15, 562, 636
Tamp and shade BIOPE.wa .. ccewmninsmamnnnemann 280 Ti8 | 23,57 3, 616, M5
CHIOLOITO8 . e et cm i e 3, 124 03,151 | 2194 272, 738, 813
LUneh POOIMS .4 c v aumamemniannmanusainsananmunan 67,012 173,680 | 24.38 541,701, 515
| Restaurants with tablo servieo. . oovevovunnans 36,214 280,736 | 24,80 088, 472, 012
BOX NINEN0  - coeeemccmmmnnam e anoman . 161 1,510 | 22,61 06, 334, 934
| Refroshment stands 7,704 16,443 | 24.81 44, 004, 898
Jountain lunehes. . 1, 004 16,085 | 21,19 G4, 504, 785
' Paint nud glosy stor 8, 242 30,414 | 23,55 1885, 819, 822
- Florists. .. 0,328 30,086 | 24,01 176, 200, 880
Jawelry sto 10,161 50,010 | 20.06 442, 808, 078
Muslc stores (withont ratlo) ccuwecacvanecinnnne 2,232 7,788 | 2179 54, 742, 210

Ratios from 25 to 30 per cent.—In household-appliance stores, with an average
- ratio of 25.68 per cent, the installation of the larger appliances and the servicing
i of all kinds necessitates the employment of skilled workmen to perform these
- funetions, and aceounts for the high pay-roll expense. The same is true of dealers
in offiee and store mechanical appliances, No small part of the receipts of elec-
- trical shops (without radio), another important classification in this group,
comes from repair and service operations, the cost of which is included in expense
and particulurly in wage cost,
Tee dealers and dealers in bottled waters and other bottled bevernges were
_referred to in a preeeding parvagraph. Delivery is the largest item of expense,
and delivery men are required who are also salesmen and collectors.
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The full list of businesses in this group follows:

Stores wiTH AviBrAGE Waee Rarios 26 To 30 Pun CrNr

Totalrotail| v,
‘warkers, xlvutl,::al
. Jrn(l-,llutriiing COSE
Number | full-time o m, T
KIND OF BUSINESS of stores | and part- ('(51]1,8‘;){ Patul sulos
time em- 'L“W
ployeesand| oyi0
proprictors | ™
19 TR U Y 78, 223 200,864 | 26.08 | 81,106, 713,821
Bottled water and beverage dealers. ... ...cmoeeeercrcunan 621 2,000 | 20,11 11, 533, 231
WOmen's 6XChaIIZeS - v oo ccmmccomcc e c e 100 888 | 26,10 3, 673, 081
Battery and ignition shops—brake repair shops....ceooo-- 6, 400 18,628 | 20,74 14, 208, 218
Household appliance stores (elactrie) ... vooemecrcencnan 6, 637 41, 680 | 2. l’:§ 298, BOY, 860
Antique and used furniture dealers. ... oo ccaeano.. 71h 1,870 | 28, 47 10, 024, 031
Pigture and framing SLOTeS. . - v vmue o eai e 040 1,027 | 28,40 R, 747, TH)
LUnEH CORMEOISa - e o e e e e 17,119 50,278 | 26,00 102, 180, 471
Electric ghops (without radio)...ocooeowovcanooccoiiao 4, B8 20,038 | 28, 54 110, 131, 328
(GHlass and 1irror ShOPS . oo ve e e e 488 1,806 | 20,58 0, 82, 088
Irrigation and drainage equipiment and suppies....aceua. 46 00 | 2760 1, 507, 784
20D SAT ) 1T0) o O 2, 5067 4,201 [ 2823 16, 206, 374
Cireulating libraries (88168). v eovvervomcnnnan 80 180 | 26,06 (1490, 578
Cigar stands. o ovommeeoe ool 12,230 27,878 | 20,49 07, 047, 303
Tee AeAlAIS. - noe s mccmne e e n 3.0674 22,437 | 28.80 &3, 640, 071
Office and store mechanical appliance dealors._. 1,284 14,620 | 27.96 112, 766, 160
TyPOWriter deAlErS. - vamnc e cceve v cwmmnen 878 6,007 | 28.88 43, 160, 300
Blank hooks—Ilegal and accounting forms. ....... 80 509 1 26,20 4,383, 021
Monnment and tombstone dealers. ... - 2, [itd 8,404 [ 27,08 48, 052, 003
Secondhond SEOreS_ . oo .. cu e aeeiar e an 15,065 34,150 | 26,85 148, 008, 141

Ratios from 30 to 35 per cent and those over 35 per cent.—In most husinesses
where the wage cost exceeds 30 per cent of sales a Inrge proportion of the receipts
are for services of some kind performed by these concerns. Notable excoptions
are dealers in aluminumware, brushes, and brooms, which are mainly sold hy
house-to-house canvassers and in which the wage cost represents almost the
entire retailing expense. Another outstanding exception is that of opticians and
optometrists, who make and fit lenses as well as sell optical goods, the cntird
proceeds of which may appear as merchandise sales despite the high proportion
of expert labor required.

The full list of business in which the pay-roll cost execeds 30 por cont of sales
is as follows:

Storms wiTH Averaaz Waes Ramos 30 o 35 Pun Cryr

Totalrelall|
waorkers, \lv(" “,"1
urnor | g | Gost
umber | full-time e ”m .
KIND OF BUSINESS of stores | and part. c(pén(r Potul snles
%ime oI~ 1 S(I)Itnl)
ployoes ang ;
propriegary | $0108)

B OO . 80,115 278,176 | 30.78 | 81,176, 681,473 ¢
Garages, gas, oll, accessories, and storags. - 00, 627 172,730 | 30, 54 003, 003, 270
Aluminumware Stores. .- ——.-v.o oo 68 1,343 | 30.44 4,470, 078
Soft-drink stands.... 10, 303 15,880 | 88,42 42, 801, 097
ROOANG. oo oo 0 2, 808 12,507 | 34603 41, 100, 4019
Dealers in any single building material 469 1,600  80.08 £, 718, 801
Heating appliances and oil hurners 1,016 11,020 | 81,38 70,730, 608 |
Plumbing shops...cuu__._.. 10, 704 53,000 1 30,16 203, 140, 222 §
Opticians and optometrists...... 3,001 8131 | 80,75 40,004, 878
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StorEs WITH AverAge Waae Rarios Over 35 Per CENT

Totalretail
workers, | L0t1
Numves | g | 20
IND umber | full-time
KIND OF BUSINESS of stores | and part- | (P9F | Total sales
time am- eent of
ployees and toltul)
propristors | $84€8
BT E e mm— e ——— 17,207 84,051 | 87.97 $250, 738, 950
Body, fender, and paint shops. ... ... 3,379 14,383 | 46.71 46, 100, 108
Radiator shops (including repairs). . .. - 728 1,998 | 41.46 6, 509, 523
Qustom tailors. e comoeoaaooo o 11,284 37,719 | 35.04 165, 047, 916
Dressmakers. ..oc.----- 463 3,375 | 20.43 11, 610, 556
Printers and lithographers. - 1,084 3,082 | 36.27 11, 637, 726
Brushes and brooms 269 3,494 | 48,91 9,765,124

Section 3.—SEASONAL EMPLOYMENT AND SEX DATA

‘Seasonal employment characteristics.—Stores were asked to report on the
seasonality of employment. Some of the smaller stores were unable to furnish
complete information on seasonal variation and, as a result, their reports could
not be used in the study of employment characteristics. However, those stores
which supplied complete data on this subject employed 94 per cent of the total
number of retail employees, so the relation between seasons may be regarded as
typical of the industry.

Comparisons of employment variations are necessarily limited to the seasons
represented by the four reported dates of April 15, July 15, October 15, and
December 15. For the United States as & whole the extreme variation between
the year’s peak in December, and April, which is the lowest season, is only 7 per
cent. However, the variation in many kinds of business is much greater and
would inerease the average variation materially were it not for the fact that the
maximum requirements in some fields oceur simultaneously with the minimum
requirements in others. No information is available on interchange of person-
nel between one kind of store and another, or the flow from commercial pursuits
to industry or agriculture.

Seasonal variations by kind-of-business groups.—Employment in the stores
dealing in foods is comparatively constant, as is indicated by an extreme varia-
tion of only 3 per cent in the food group and in the restaurant group. There are
very few individual kind-of-business classifications in either of these two groups
which show variations greater than that shown for the group and those usually
are, in themselves, seasonal businesses.

A variation of only 4 per cent in secondhand stores is also low, but is due
prineipally to the faet that nearly all of the personnel of these stores consists of
the proprietors and members of their families.

The seasonal variation in employment in the automotive group is compara-
tively low with a range of only 4 per cent between the high and low seasons.
While the merchandise sold is not generally described as necessity goodz_s, never-
theless the business is fairly constant in such fields as the garages, repmr.shops,
and the filling stations. The number of employees required by dealers in new
cars is fairly consistant with that of the whole automotive group as shovyn _by
the fact that the variation for automobile sales rooms, with an extreme varmtl‘on
of only 4 per cent for the year, is identical with the variat'ion for the automotive
group as a whole, with the peak of employment appearing in the summer mpnths,

Genersal stores (also called country general stores) are next in line with an
average variation of 5 per cent. The general stores for the most part sell foods
and other necessity merchandise with the result that employment fluctuates

but very little.

o Yo



28 OENSUS OF DISTRIBUTION

The “other retail stores’” group includes hardware stores, hardware and farm
implement stores, feed stores with groceries, cigar stores and stands, and drug
stores, in all of which but slight variation is shown. Coal and wood yardfs n?,t.
urally show & maximum employment in the fall and winter months, while ice
dealers report their maximum in the spring and summer sensons. Dealers in
office and store mechanical appliances show only a 2 per cent variation, with
the first two seasons of the year 1 per cent under the yearly average and the fall
and winter seasons 1 per cent higher. Typewriter dealers reported no variations.

The furniture and household group shows a 6 per cent variation with the
maximum employment oceurring in the fall and winter months, Tor this group
there is but slight increase in employment to handle the business of the holiday
season although furniture stores add some additional employees.

In the lumber and building group the high seasons of employment are the
summer and fall periods. However, the extreme variation is only 8 per cent.
Without exeeption, each kind of business in this group shows that the summer
and fall seasons represent their peak in employment.

The apparel group reported a variation of 11 per cent from the low in July to
the year's peak in December. Employment in shoe stores shows a seasonal vari-
ation of only & per cent, while in women’s ready-to-wear stores the variantion is}
15 per cent, and in men’s clothing and furnishings stores it is 12 per cent, with
the peak in both cases occurring in December., Mail-order apparel houses re-
ported no seasonal variation.

The general merchandise group reported the largest scasonal variation, the
extreme range being 25 per cent. Employment was lowest during the summer
and the low figure reported for July was 9 per cent under the yearly average. |
The employment statistics for October indicated but little inerease in employ- |
ment over July. December, which s the month of greatest employment, was |
18 per cent above the average for the year. Department stores lead in variation
with a 35 per cent differcnce between the low and the high scasons, from a low
of 88 per cent in July to an employment peak in December of 123 per cent, or
23 per cent above the average for the year. Next high are mail-order genernl
merchandise houses and variety, §-and-10 and to-a-dollar stores, each with a 20
per cent extreme variation. Dry goods sbores with an 18 per eont extromes show
& peak of employment in December as do all of the other stores in this group.
In most instances the stores in the general merchandise group report thoir lowest |
number of employees in July,

Little variation in the number of part-time employees was reported, the largost
heing a § per cent variation in the general merchandise group. ‘

Group percentages do not reflect the extreme variations which are indicated ‘
by some kinds of stores included in the groups, due to the tendency of these |
extremes to adjust themselves within the groups as a result of tho cmployment
peaks in some stores coinciding with minimum requirements in other stores.
Table 4A presenting national averages for 100 kinds of business show some of
the more wide variations among the more important kinds of stores. Table 4B}
(a partial reproduction of Table 31 of the United States Summary) shows aver-
age variations between States and indicates some of the more obvious varintions
which are found in employment generally. ‘

All of the observations which have been discussed above are based upon aver-
age conditions throughout the country. It is obvious that elimatic conditions,
buying habits, and the existence of resort cities in some States make for a. difs
ferent relation between seasors in some of the States and in different scctions of |
the country. Reference should be made to Table 8 of each of the State reports |
for details as to any State. :
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For the purpose of the census, full-time employees are those persons who are

' normally employed during the whole of the working day and the normal number

of days each week. Any person employed for part days (less than the normal
working day) or only a few days per week are considered to be part-time em-

- ployees. Persons employed only a part of the year but on a full daily and weekly

basis are considered as full-time employees.
Retail workers classified according to sex.—The Retail Census provides for
the first time a basis for the segregation of all refail-store employees according to

their sex. During 1929 there was an average of 4,441,547 men and 1,579,200
- women engaged in retailing in the United States. These totals include active

proprietor-owners as well as both full-time and part-time employees. Of the
total number of salaried employees (full time and part time) aggregating 4,510,-

140 persons, 68 per cent or 3,066,895 were men, and 32 per cent or 1,443,245

were women. Of the 1,510,607 proprietors, 91 per cent or 1,374,652 were men
and 9 per cent or 135,955 were women.
The apparel group shows the highest percentage of female proprietors as com-

' pared with the automotive group which shows the lowest number. The relative
| importance of female propriefors in the remaining groups are indicated in the
| group table shown below. This tabulation also shows the relative importance

of men and women salaried employees. Nearly 70 per cent of all employees of
the general merchandise group are women which is the highest proportion shown

. by any group. The apparel group with 51 per cent women employees s second.
. The automotive group with 93 per cent male employees is the lowest in percent-
- age of female workers.

National averages indicate that a higher proportion of the part-time employees

are women. BExcept for the apparel group, the lumber and building group, and
- the secondhand group, all group averages follow the United States averages

although the proportions vary. The secondhand group follows the same propor-
tions as shown for the total number of employees while the apparel group and
the lumber and building group show a higher proportion of men.

Group averages follow:

VARIATION orF MnN AND Womun Bprween Kinp-or-Businmss Grours

TOTAL EM- | PART-TIME EM-| FROFRIETORS
oL, “E"”}“ﬁ t'iv OREERS (pr?:- PLOYEYS (full-| PLOYEES (in- | AND FIRM
prietors, full-tlme &nd part- time snd | cluded In total | MEMBERS (not
xmn-ggg%gzmmss time employees) part-time) column) on pay roll)
Men ., Women Men |Women| Men (Women| Men |Women
Per Per Per Per Per Per Per Per
TUnited States, | Number | cent | Number | cent cent cent cent cent cent cent
[15:9 S, 4,441, 547 100 |1, 578, 200 100 88 32 83 a7 91
Tood grovup...meee-a- 1,004, 829 22 186,879 12 79 21 75 ?5 92 8
8&1101‘%% stores. .o ... ’ 208, 470 5| 50,850 3 70 30| 62 38| @2 8
Ol merchanaqilse
EEO e s o IR T BT T T A
Automotive group...| 874,¢ E ;
Apparel wronpe 2| 278718 6| a2s025 | s 40 5| b2 48| 21
Furniture and house-
hold group.__ci.__t .| 266,007 8 57,467 4 80 20 77 23 92 8
Restaurants and eat-
igtgngfacas.,?._.ﬂa._ 386, 414 9| 240,310 15 56 45 46 b4 82 18
Lumber and build-
ing groupieee----—- | 203,120 [i] 22, 536 2 81 9 05 5 9(23 g
Other retail stores...| 827,202 18 | 164,392 10 80 20 81 19 85 :
Secondhand stores...| 81,548 1 2,611 (0] ] 10 90 10

1 Tess than 1 per cent.

Table 5A shows the proportion of men and women employees for 35 kinds of
business. Chart 5 presents this information graphically.
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The District of Columbia reports show that 14 per cent of the active proprie-
tors of its retail stores are women. This is the highest proportion shown,
although Florida follows closely with a ratio of 13 per cent. Eleven States report
that 10 per cent of their retail store proprietors are women. North and South
Carolina with 6 per cent and 7 per cent, respectively, are the lowest in number
of women proprietors.

Illinois and Ohio each report that 36 per cent of the retail employees are women
which is the highest reported by any State. South Carolina, employing only 22
per cent women in its retail stores is the lowest State.

Table 5B shows the proportion of men and women emplovees, by States.

qu a comparigon of the various kinds of business by States it is necessary to
refer to Table 3 of each of the separate State reports which may be secured from
the Superintendent of Documents.t ’

Section 4.—AVERAGE SALES PER EMPLOYELE

The average retail sales per employee for the entire United States was nearly
$9,000, in 1929. This national average varies materially between kinds of stores,
depending upon the nature of the business and the character of the merchandise
sold. Stores which employ a number of persons to perform nonselling functions
or to engage in nonincome-producing activities, as well as those where the unit
of sale is very small, invariably show average sales proportionately lower than
those stores which confine the major part of their activities to the selling of mer-
chandise or in which the unit of sale is very large.

Very few retail stores are able to distinguish between the proportion of their total
sales which was made by full-time employees and the proportion made by part-
timers. Flowever, the amount of wages paid to each class is available. For the
purpose of securing average sales per employee the number of part-time em-
ployees has been reduced to a full-time equivalent in the same ratio that the
average annual compensation paid to part-time employees bears to the average
annual compensation of full-time employees in the same kind of business. It is
believed that this method reflects substantially the efféct upon sales of these
part-time employees. This method, applied to.the entire 676,559 part-time
workers would give them a full-time equivalent of 123,269 full-time workers.
Table 7 shows variations in average sales per employee, in each of 35 principal
kinds of business wherein are employed 75 per cent of all retail workers. (See
chart 6.)

The following comparisons and observations are based upon the ratio between
the amount of sales and the number of full-time employees after adding the full-
time equivalent of part-time employees.

Automobile sales rooms which are highest of the 35 kinds of business, with
average sales of $18,548, and lumber and building material dealers with average
sales of $13,511, are typical examples of those kinds of husiness where the unit
of sale is large enough to offset any disadvantage created by the employment of
persons to perform nonselling functions.

The other extreme is evident in the restaurant group. where the average sales
are $3,337 in lunch rooms, $3,540 in lunch counters, $3,726 in service restaurants
and $4,559 in cafeterias. These four classifications show the lowest average
gales of the 35 kinds of business. The high cost of converting the food into a
form suitable for serving as meals is undoubtedly responsible for the low averages

shown in this group.

1 Tinal State reports are available for each State and for the District of Columbis, in separate booklets,
also for the United States Summary

at prices varying from 5 to 36 cents, according to the size of the booklet, ¥
of Retail Distribution, which is the concluding booklet In this series. These may he obtained from the
Superintendent of Documents, U. S. Government Printing Office, Washington, from whom, also can be
obtained upon request a list of titles and prices.

et et o g
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In contrast to these two extremes, grocery stores with average sales of $10,604,
combination stores with averages from $12,083 to $12,412, and general stores
averaging $12,001 are typical examples of those kinds of business which show high
averages because the activities of the personnel are devoted largely to selling.
The absence of fresh meats in grocery stores may be responsible for a consider-
able part of this difference in averages between that kind of store and the com-
bination stores. General stores (groceries with other merchandise) selling a high
~ proportion of foods together with many related and unrelated lines also belong
with these food stores. The high average reflects the fact that in such stores
the bulk of the employees are engaged in selling.

Filling station attendants perform many nonselling functions, which tend to
reduce the average sales per person. Their annual sales per full-time employee
average $7,680 for the three kinds of stations.

Men’s clothing and furnishings stores with average sales of $12,448 are more
than 18 per cent higher than family elothing stores, and over 27 per cent higher
- than the average sales in women's ready-to-wear gpecialty stores. This further
supports the conclusion that less selling time is required in making sales to men
than is required in selling to women.

The difference between coal and wood yards with average sales per employee of
$11,225, and milk dealers with an average of $9,814, is largely explained by the
nnit value of the merchandise sold. Both classifications have costly delivery serv-
iees which in the case of wood yards is offset to some extent by the fact that the
merchandise is sold in large units.

Furniture stores with an average of $10,382, general merchandise stores with
$9,010, jewelry stores with $8,672, department stores with averages varying
from $8,406 to $8,378, dry-goods stores with $8,204 are examples of high-service
organizations requiring many nonselling employees, with resulting reductions in
average sales per employee.

Drug stores with averages varying from $7,993 to $7,863, and variety, 5-and-10,
and to-a-dollar stores with $6,351 show the low average sales per employee
typical of stores selling merchandise of low unit value.

Section 5,—WAGE COSTS OF CHAINS AND INDEPENDENTS COMPARED,
IN FIVE KINDS OF BUSINESS

Chain store practice varies so much between different kinds of business, as to
the importance of central office and warchouse expense in relation to store
operating expense, that any comparisons whieh fail to take into consideration
expenses additional to those incurred in the various stores may be grossly
misleading,.

Ag an ingtance of the importanece of chain store operation, in comparison with
other types the following table is quoted from the United States Summary of
Retail Distribution: : :

Per cent

Number | Total net sales | of total

TYPE OF OPERATION of units of chains chain

sales
Total, all types of chains . ooommmeeme i 159,898 | $10, 740, 385, 208 100.0
3 ¢ T PSS PSR 52, 465 3, 203, 890, 233 30.7
OO | Bievamae| 204
National ChRinS . - - . voomooccmcemmmcmm e s mm e 51,058 3, 860, 086, 992 Sgg
Mail-order ehains - .- ocammaammeeonaen - 3 625 ?gg, %%, g é g 87
Leased-department chains. . .- 3 o7g 1 T s 12
Utility-operated chains..-......- , 05 105, 470, 89 X
Manufacturer-controlled chains... 3,431 ) 818, 089 38

Miscellaneous minor types of ehains. ... 3,848 217,191, A
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Chain-store development, whieh has been rapid in the past few years, has taken §
place principally in those kinds of business which are most readily adap.ta.blc .to ad
certain technique of operation, such as small operating units, special prices,
attractive merchandise displays, rapid turnover, and restricted customer services. ‘

Census data indicate that the greatest chain development has taken place in
17 of the 236 different kinds of business.

Reports to the Retail Census include as expense only those expenses charged to
the stores. If it is the practise of a chain to prorate central office expenses to
its stores, such expense is included. On the other hand, some chains, pm‘t.ic-
wlarly in the grocery field where warehouses are usually operated, the entire
administrative, buying, warehousing, and fleld supervision expense is attached to
the warehousing or wholesaling function of the business. )

It is thought desirable in this report to show the comparison between chain-
store costs and independent-store costs, more for the purpose of pointing out the
several considerations which effect such comparisons than for the purpose of
drawing conclusions therefrom. The five kinds of business discussed briefly in
the following paragraphs are those which show a consistent ratio between chain
store operating expenses and independent store operating expenses, State by
State throughout the country as disclosed in Table 7. '

Before taking into consideration the central office expenses described above, it
would appear from the national average of expenses that chain grocery stores
operate at a wage rate nearly $7 less per $100 of sales than the national average
expense of independent grocery stores—that is, the chain store pay-roll averages
$6.89 per $100 of sales compared with an average of independent stores of $13.58.

Similarly, before taking into consideration central office expense, drug chains
show an average wage cost of $12.94 per $100 of sales against $16.67 for independ-
ent drug stores.

Filling stations operated by sectional and national chains show an average
wage cost of $13.21 per $100 of sales before taking into consideration central
office expenses againgt $17.03 for independent filling stations.

AVERAGE WAGE COBTH,
PER CENT OF SALES
KIND OF BUSINESS

Chains ! Indepegulﬂ

onts
Men's and hoys’ clothing and furnishings Stores. ..o 10. 81 14,00 §
Grocery stores (without meats) . .uoeooaooooooo G 6.89 13. 68 &
Combination stores—groceries and meats.. R 8.02 10. 88 £
Filling stations. - R 13.21 17. 03 |

g o) 12,04 18,67 |

1 Includes sectional and national chains only.
? Includes single-store, 2-store and 3-store independents.

This comparison bears out the impression widely held that the wage costs of
chains are lower in many cases than the wage costs of independents but it does
not necessarily follow that the chains pay lower salaries or wages than the inde-
pendents. Because of the many additional factors which may have a bearing on
wage ratios it is unsafe to base such a conclusion on wage costs alone and certainly
census material provides no basis for such an interpretation.

The more effective use of part-timers and the more systematic selection and
training of the selling force are factors which must come in for their proper share
of attention. Unquestionably each presents a practical method for reducing
wage costs through improved selling effectiveness.

Customer services are also a factor if by their addition or elimination the
expenses are affected proportionately. No census data are available on this
subject. However, it is well known that in many fields, in which the chains
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have shown extensive development, these multiunit organizations have reduced

Service to a minimum. Obviously nonselling employees are also reduced to a
Winimum if service operations are curtailed.
Table 7 presents some striking variations in wage costs of the ‘‘chains’ and

: ‘“independents ”’ between States in the five most comparable kinds of business.

Extreme care should be used in drawing conclusions from these comparisons.

CONCLUSION

The preceding paragraphs discuss but a few of the many aspects of émployment

Cin the retail industry, an industry which divectly affects more than 6,000,000
- employees and indirectly between twenty and twenty-five million people, or a
. very substantial proportion of the total population of the country. This is

the first time that any data have been available from whieh to draw comparisons
between different kinds of business in this industry and between this industry
itself and industries in the manufacturing and agricultural fields. Only national

- averages were considered herein, and the reader is referred to similar and more

comprehensive data in tabular form applicable directly to any section of the

sountry, in the final series of State reports of the Retail Census.

TasLe L.—Rprarn EMPLOYMENT AND WAGES IN 35 Printrrarn Kinps or

BusiNEss
Totalretail | Average
workers | annual | Wage slil?afé
Number of (full-time | salary | cost per (per

KIND OF BUSINESS and part- | per full-| $100 of
. stozes timeem- | time | total cggttn?f
ployees and| employ-| sales

proprietors)|  ees sales)
United States, totals__ ...l 1, 548, 158 8,020,747 | 81,312 | 814,28 100. 00
Totals for 36 kinds of business listed below....| 1,141,821 4,625, 142 1,281 13, 80 ¥8. 80
Confectionery stores. . oo accumacamanaoan 60, 607 123, 242 884 18,52 1.00

Grocery stores (without meatsy... ...
Combination stores—groceries with meats.
Combination stores—meats with groceries.
Maent markets
Milk dealers.. ...
Genearal stores—groceries with dry goods. ...

General stores—groceries with other merchandise..
Department stores—with food
Department stores—without food.

80,
©
=3
S
o1
50,
(=]
=
©
=1
]
=
=
_
0
-
-
"~

Dry-£00ds StOreS - - —caumcceecw o am o mmem 24, 676 91, 302 1,070 13.08 131
General merchandise stores (without food) 5 51, 004 1,034 11,49 74
Variety, 6-und-10, and to-a-dollar stores. ... 12,110 170, 060 706 11,13 1.84

Automohile sales rooms—rnew and trade-in..
Filling stations—gasoline and ofl. .cevmoooo-

Tilling stations—with tires and accessories 28, 775 70, 143 1,162 14, 50 105
Filling stations—with other merchandise. . 42,011 74, 202 1,080 17.46 82
Garages (gas, oll, repalrs, and storage).-- 60, 627 1792, 730 1,325 30, 64 1,41
Men's clothing and furnishings stores. 14,049 69, 819 1,770 14,16 1. 58
Family clothing StOreS. - cccaeaacmcacmanan 10, 551 82, 297 1,460 14,20 112
‘Women’s ready-to-wear stores. - 18, 253 133, 427 1,203 14,25 2, 22
Family Shoe SL0reS - veromcocceaccvmannamanmrcsnmnes 21,191 60, 241 1,532 14,33 1,26
Turniture stores . _ - 17,892 127,034 1,864 16.01 2. 59
Radio and electrical ShOpS:..cmaaeo- - 11,783 45, 974 1,478 18,62 .68
Cafeteriag - 3,124 63, 151 1,001 21,94 .56
Lunch rooms._ - 57,012 173, 636 844 24, 36 110
Restaurants.-- - 36, 214 289, 736 010 24,86 2,01
Lunch counters - - 17,119 50, 278 012 25,08 .33
Lumber and huilding material dealers... 16,911 116, 803 1,685 12,54 N
Plumbing shops—heating and ventilating. 10, 704 53,960 1,625 30,18 .64
Hardware sb0Ye8 . e vmcaamcecccccccacmmmm 25, 330 82, 676 1,473 16,17 1.44
Coal and wood yards 15,444 a5, 492 1,487 13,11 1,89
Drug stores—without fonntains. 23, 414 76, 478 1,324 16,73 110
Drug stores—with fountains.._ 34,844 159, 789 1,234 15,43 2.34
19,161 56, 910 1,749 20. 06 .80

Jowelry 860188 - cvuencauan

All other kinds of business. . 401,237 || 1,395, 605 1,48 16.80 2L 20

1 Milk denlers and bottled beverage distributors are examples of kinds of business having high delivery
expense because of the type of personnel required combining the functions of deliverymen, salesmen, and

collectors,
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TABLE 2.—RETAIL WORKERS, AVERAGE SALARIES, AND COMPARATIVE Pav-RoLy

CosTs, BY STATES

TPotal retail .
workets |p " Net sales "}"‘13‘;%" Wage
(full-time | TREORE (por | gary | COSE
STATES Population | NUImberof | angarg. | Of LWL sangor | LG .1 per
stores t retail por full-
ime em- | Jo2 ] total gmgTam- $100 of
p]oyec!sstnnr)l SO sales)  ployeo snles
proprietors)| - e
United States, total . __.__.. 199,776,046 | 1,543,168 | 6,020,747 | 100,00 | 100.00 | 1,812 | 814.28
Totals for 11 largest States._._| 67,000,878 | 917,326 | 8,749,512 | 6228 | o414 | L4288 1400
Californif. oo 5,677, 251 85, 601 374, 610 4.22 0, 54 1,455 146, Bl
Tilinols._ -~ 7630854 g6.000 | 442192 73| 766 LS| 1618
Tndiana..... 3,938, 503 618 163206 | 270 | 248 1,200 1411
Massachusotts I 4,249,614 54183 | 248,138 0| LAR| LBIS| 14,6
Michigan. - - 4 842, 325 55058 | 241,108 | 401|453 | LB 1410
Missouri-.._ 3, 629, 367 47, 080 100, 920 3.17 2,00 1, 200 14,14
New Jersey. 1 404133 a0 | 2on087| B0 wvs| L83 | 14¥2
New York. - 12,588,006 | 190,017 | 760,984 | 12:03 | 14.40 | 1,600 | 1484
OMO o onnn 6, 646, 607 8717 | 840870 | 58| mes| LMl 1404
Pennsylvania. 9630360 | 135276 [ 506,075 | 841 | 7.76 | L2467 [ 14.00
TPBXAS . <o ememnee oo 5 824, 715 06,918 | 20,000 | 430 | 4,16 | 1161 1200
ATl other States_ ... s4,7r5. 170 | 625,882 ) 2,271,988 | sr.72 | sn8e | 1,108 | 1385
ALZDAME oo e smnats | L4z | 18210 | Loz | L.07| LO7L| laog
ATiRONA i 436, 573 5 068 21, 742 130 41| Tl 13
Arkansas. 1, 854, 432 17,987 5 404 109 ‘g | L7 1
Golorado. .- 1, 035, 791 12, 003 50, 400 1] 5| 1w | 3
Connecticut. 1, 606, 903 22, 202 89, 430 1,48 1. 56 1,420 4.9
DEIWATe oo cmecoen 238, 380 3, 688 12, 871 .2 f
District of Columbia 486, 869 503 | * 40 T ¢ AL o
Florida 1,468, 211 22, 449 74815 | 93| 103] ni2t| 188
Georgia 2 608, 506 28, 087 07644 | Lopl 90| mO20| 13m
TAAKG. oooe o memioiaiol 445, 032 4,016 18, 348 .30 3| naon ] 1204
TOWR - ceommmeeeee e 2, 470,939 e || 208 108 L1010 | 1272
Knnsos, ... 1, 880, 099 25, 605 04, 540 Lea | nue| 1200
Kentucky 2 61, 589 27,117 83, 501 voel TA am| ieon
Toulsiana. 2,101, 503 o3, 988 w185 | 128 ol noe | 47
Maine. ool 797, 423 11, 091 38, 304 04 3] LA | 126
Maryland 1,631,528 21, 082 11 j
Minnesota. 1 2 sca e 30, 725 | 2R EH Do | s
Mississippi 1 20980 17, 256 53, 243 .88 et | Totr| 114
Montana. . . 537, 606 6, 051 25, 058 -43 00 A 1393
Nebraska_ ... 11,877 063 17, 637 gace | 13| 114 1,193[ 1Zm0
Neovadaooooo.- 01, 058 ' i
New Hampshire. 465, 203 (l; 5 o ggtls g i }' ?(’}7‘ i (ll?
New Merico. .. 493,317 4191 14, 417 "o Sl w0 | 125
North Carolina 3,170, 270 28, 831 g 107 | Las| vas| nun| s
North Dakota. 680, 845 8 077 25, 799 48 Rt | 1n6
Oklahoma 2, 396, 040 27, 339 08, 432 o 218 3.4
953, 786 14, 570 56, 070 Bol e } X f(l)é o
687, 407 o) 542 41, 341 00 Tan | 1981 | 1443
1,738, 765 15,038 45,910 76 1] o |
892, 849 8, 845 30, 588 "5l h2 11801 1216
2, 61675, gig zg, Z% ] 52%(4" zgg 1. gg 1,31 1,078 18,03
350, 611 5, 180 17,761 "20 A0 PR B
2,421, 851 26, 120 8774 |  L4s) u20| 1,330 | 14,06
‘Washington__ 1, 563, 30
West Virgin Uomaa | awae|  seaesl el MU MR inee
Wiseonsin.._. I 2 oam 006 47|  unoiz| 246 o i ! i IR
yoming ... 225, 505 2,983 10,719 .18 .2 14001 13,08
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TABLE 3A . —AVERAGE SALARIES AND AVERAGE Waan Costs IN RETAIL STORES
v Crmies oF Mors Traw 100,000 PoruraTion
[Alphabetically arranged]
Number
of retail
workers, | Average
Number of lincﬁutdmg an}:lual Wéxge
o umhper 0. uii-time Salary |cost per
CrTIes Population stores | and part- | per full- | $100 of
time em- [time em-| sales
ployees | ployee
and pro-
prietors
United States, total. ... ... 122,775,046 || 1,543,168 | 6,020,747 | 31,312 | $14.28
Total for cities of more than 100,000 popu-
TRbHOT oo oo 38, 325, 738 521,645 | 2,645,273 | 1,407 | 1542
ARTOTL, OO oo e 255, 040 3,057 15,797 | 1,431 | 14.69
Albany, N. Y. 197, 412 1,909 1,336 | 1,877 14.27
Atianfa, Ga..._- 270, 366 3,764 24,566 | 1,158 | 14.38
Baltimore, Md..... . 804,874 12, 285 54,073 | 1,206 | 14.83
Birmingham, Ala 258, 678 2,779 17,142 1,216 15,11
U B0SEON, MIASS- oo eeeeccmeeee oo 781, 188 072  sup01| 1,283 1538
Budgepont, Conn. 146, 716 2,181 9,603 1,410 15,36
Buffalo, N. Y._.__ 573, 076 0,786 40,610 | 1,365 | 14.7
Cambridge, Mass_ 113,643 1,494 6,77 1,304 15,02
Camden, N. ...l 118, 700 1,839 7,197 | 1,371 | 18.41
Canton, Ohlo oo 104, 906 1,433 7,490 1,358 | .11
(“lmt;tnnoogn, Tenn. 119, 798 1,345 7,918 1,159 14.04
Chieago, T__. .. 3,376, 438 43, 576 243,657 | 1,552 | 16.03
Cineinnati, Ohio 451, 160 6,950 34,5121 1,418 1872
; Cleveland, Ohio.. 2o -looo ... 0777 900, 429 12, 470 62, 97 1,445 | 1651
L Columbus, OBLO. - eeoooeoeoeeeeeeeeeee 200, 564 3,722 21,983 | 1,204} 15.31
Dn,llris] O 60, 475 3 445 20,298 | 1,985 | 1447
Dayton, Qhio- 200, 082 2,010 1368 | 1,301 1440
Denvel, Colo_____ - 287, 861 4,426 25, 783 1,285 %Z 2;
‘ Des Moines, JowWa . ooceueewaaceamcamrmccamna-e 142, 659 2,031 12,100 1,278 5. 4
| DOEratt, MICH - - oo eeeem e 1,508, 662 17,160 | eo1u| 1,506 | 1499
| Duluth, I\rﬁnn_- 101, 463 1,986 7,186 | 1,200 | 1578
Elizaheth, N. § 114, 589 2171 6,365 | 1,508 . 65
. El Paso, Tex - 102, 421 1,308 7,061 ig% ié‘ 56
BO0 S T T 115, 967 1,881 7,862 ,312 5, 5
Bvansville, Ind . oo 102, 249 1, 588 6, 287 1, 2?9 16.24
Fall Rivar, Mass..-..2 -1 I 12100200 115, 274 1,581 G419 | L231| 1521
©FNHNG, MAGN oo oo e 166, 492 1,754 9,421 | 1,619 ﬁ ;i
CTort Waynoe, Ind. oo 114, 946 1,459 13 ggg }'32& % {q
Fort Worth, TeX. e cmaccacacccmemmnnmammnan 163, 447 1,081 s . 18
. 385 | 1492
A, TN omr e e em e mem e . 100,426 1,283 5,671 1,385
Cirand Ranids, Mich.. 168, 692 2, 560 13, 447 1,405 15.14
164, 072 2,313 15,664 | 1,436 | 16,08
gg{xtsrfég ?gxn e 2992, 352 3,825 21,000 | 1,258 | 14.03
Indianapolis, INa .- oococe e ccecmoanananes 364, 161 4,011 20,992 | 1,212 ] 1504
Tucksonville, Fla.. 220, 942 Z ggg ig 3?3 b %ég }g 2
Jersey Cliy, N T R 1,589 543 | L1998 1464
Khnoas 81‘63: Mo 300, 740 % 188 @14 | 1257 ] 1450
KNnoxville, TONN -« womimameomammmmmnee 105, 802 1,382 TR2 | L,118 | 1408
142, 032 2,107 9,018 | 1,414| 15.07
Long Beach, Qalil.——----- 1,238,068 || - 17887 | 100,78 | Lan| 1578
os Angoles, Calit 307, 745 3032 | oLu4| 1165 | 1508
Louisville, Ky_._. g a3t e & 338 1307 gt
Lowell, Mass. .. - 102 320 1,445 718 1,250 1457
Liynn, MasS. oo meacio e 2, 2 4 f
’ 14.19
Memphis, TeNn . -cvenmoeenrommsmoom oo 253, 148 L . i: W1 re
Miamd, Tl o oommmrooromrooooemn e e 578 248 8 669 475 | L1450 | 1518
%%}‘W“u‘*g‘f»q"{\&ig,; srrensossesemoen oo 464 356 5o | sIn| Lar) 16
nneg’ 1 B e EE D R LR Lt bl 5 1, 04 3
Nashville, OID .o oo oomm e m e amme ] 153, 866 1,843 11, 09 ,
Nowark, No T nocemmecmemmcmmnmemmmemanane 442,337 Z.égg 35,621 i ggg ig gfls
Now Bodlord, Mass.-—oommoeooresmmmnmmnes }ég’ gg; 3 905 13604 | L2 | 1583
Now Haven, COND.oouemenmmwensomueosmnsss 158, 762 7'91 29, 418 1,028 16. 71
New Orleans, T ooovantommoonocemoromonoo o 6,030, 446 103,036 | 442,802 | 1,500 1539

New York, N. Yoo cmmmercamccmmemmmmeenmes
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TABLE 3A.—AVERAGE SALARIES AND AvERAGE Wacne Cosrs IN Rerain STORES
v Crrims oF Momre Tran 100,000 Porurarron—Continued

Number
of retail
workers, | Averago
irmil]uding nnimnl W{lge
. s Number of | full-time | salary [cost per
CITIES Population stores | and part- | por full- [ $100 of
time em- jtime em-  sales
ployees ployee
and pro-
priators
OrfOIR, V8o oo ewmmeevccamrne 126,710 2,133 0,806 | $1,200 0 16,08
lga.ll;ln]nd, Calil....... 284, 003 5,001 23, ohe 1,481 15, 06
Oklahoma City, Okl 188, 380 , 482 14, 318 1, 250 14, 08
Omeaha, Nebr...... 214, 006 2,003 15, 669 1, 300 15, 86
Paterson, N. J oo ceomecavncnnn 138, 513 2,166 &, 518 1, 686 14.58
Peoris, T cnereminnns 104, 960 1,432 0,048 1, 106 14,31
Philud’elphla, Pa. 1, 960, 961 33, 006 144, 247 1, 265 16.81
Pittsburgh, Pa. 669, 817 8, 547 66, 201 1,442 10, 36
Portland, Oreg. 301, 816 6, 160 20, 824 1,307 16.72
Providence, R I_ceunnunnn 262, 081 030 22, 273 1, 330 16,71
Reading, Po..... 111,171 1,701 8,003 1,002 14, 82
Richmond, Va_ 182, 920 2, 08 14, 386 1, 204 18, 06
Rochester, N, Y 328,132 b, 144 20, 210 1,348 15,43
8t. Louls, Mo.. 821, 960 12, 871 04, 304 1, 2807 15, 54
St. Paul, Minn...... 271, 606 3,120 20, 136 1,972 13, 86
3alt Lake City, Utah 140, 267 1, 546 14), 80%) 1,318 14,74
San Antonio, Tex_ 231, 542 3,316 17, 106 1,112 16. 08
San Diego, Calif__ 147, 9905 2,340 10, 78 1,401 16,14
San Francisco, Ca 034, 304 10, 840 00, 544 1, Y 17. 06
Scranton, Po.. ... 143, 433 , 330 11,023 1, 261 10, 24
Seattle, Wash._ 305, 683 5, 626 32, 000 1, 804 10, 24
Someryille, Mas: 108, 008 105 3,018 1,442 16, 04
South Bend, Ind. 104,103 1,522 7,024 1,423 14, 08
Spokane, Wash_.. 116, fl4 1, 660 0, 203 1, 344 15,81
Springfleld, Mass. 149, 000 2,233 12,971 1, 360 14,88
Syracuse, N. Y. 200, 320 3,128 10, 400 1, 840 14,78
Tacoma, Wash 106, 817 1, 604 7,580 1, 382 16,47
Tamps, Fla. 101, 161 1,875 7,247 1,108 15,84
Toledo, Ohlo. 200, 718 3,724 20, 736 1,487 16, 60
Trenton, N. J 123, 356 1,008 8,140 1,871 14,07
Tulsa, Okla 141, 268 1, B8O 10, 630 1, 384 15,88
Utica, N. Y 101, 740 , 700 7,100 1,841 15,41
Washington, D, 486, 860 b, 031 40, 180 1, 37 16,21
‘Wichita, Kans._ 111,110 1, 608 0, 003 1,318 14, 6
‘Wilmington, Del.. 106, 597 1, 000 8, 242 1, 208 14.10
‘Worcestor, Mass 108, 311 2,338 13, 030 1, 75 13. 86
Yonkers, N. Y__ 134, 640 1, 851 6,830 [ 1,060 | 1478
Youngstown, Ohio. e cmes ieceeaa 170, 002 2, 040 11,720 1,388 15, 08

TaBLs 3B.—RETAIL WORKERS AND PAy Rory, SumMarizenp By Sizw or Crry

itad @ Cities of more |Clties from 10,0000 Places of loss
Umu:gtg]tntes, than 30,000 popu-| to 30,000 popn- |than 10,000 papus
Iation combined |lution combined | lntlon comhined
Population. .. 122, 775, 046 47, 302, Ogl) 10, 346, 840 4, OB3, 107
3 38, H. 2,
$40, 114, 053, 260 || $28, 180, 306, 660 | $0, 814,400, 771 | 14, 814, TH, (42
100. 00 68, 00 11, 84 30,10 F
1, 543, 168 683, 751 104, 871 (04, 636
100, 00 L 3 ), 46,01
6, 020, 747 3, 408, 006 705, 360 1, 907, 202
100, 00 66, 60 11.72 31, 08
41,312 $1, 388 $1, 286 $1, 184
$14, $16, 24 $14, A7 1271




| Garages (repalrs and storage, gasoline, oils, accessories).|

|
¢
;
f
{
b
i

H
!

}

. Combinatlion stores (graceries with méﬁfs) -

!

¢ Bakerles—balkery-goods stores. ... ... ooeoooo......

: General stores—groceries with apparel ... ..____.__
. General stores—-groceries with dry goods_..
i General stores-~groceries with general merchandise....

-Accessory stores with tires and batteries...._
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TABLE 4A.—SBAsONAL EMPLOYMENT Variamions 1§ 100 Kinps oF BUSINESS

KIND OF BUSINESS

SEASONAL VARIATION IN EMPLOYMENT

Ratios at specified dates
of total full-time and
?art-time employees

100 per cent repre-
sents year’s average)

Proportion of pari-time
employees to total em-
ployees (ratio of part-
time employees at spe-
cified dates, to total
full-time and part-
time employees at
same dates)

Apr, | July | Oct. | Dec.
18 15 15

Apr. | July | Oct, | Dec.
15 15 15 15

United States, total. . ... . . _____._____

Per | Per | Per | Per
cent | cent | cent | cent
97 98] 101 104

Per | Per | Per | Per
cent | cent | cent | cent
13 13 13 14

Candy stores—nut SE0TeS.. oo wooe oo,
Confectionery stores.....---.. .
Dairy-products stores.- ... i
Ege and poultry dealers... ... _ 71777
Delicatessen Sbores. .o oo oo veoiens oo
Fruit stores and vegetable markets_ ...~
Grocery stores without meats...._...

Moat mArkets o v oo e -

Department stores with food. .. ......_.
Department stores without food.._
Mail-order houses—general mercha:
Dry-g00a08 S101e8u <o ameen
General merchandise stores with food... .
Qeneral merchandise stores without food..
Variety, 5-ond-10, and to-a-dollar §tores ..o ...

Automobile sales rooms—new and trade-in, .._.______
Used-car establishments. ... ..o 10

CRINETY oo cm e s m e e e ee

Battery and jgnition shops—brake repair shops
Tire shops (including tire repairs)....._....-
Filling stations—gasoline and oil.. ...
Filling stations with tires and accessories. ..
Filling stations with other merchandiso. ..
Bicycles, motor eyeles, and supply stores..
Body, fender, and paint Shops......cvmcemoemo-

Parking stations, parking garages, andlots. . .ooeoooo.

Men’s and hoys’ clothing storeS. .o veocecoeovmeovenan
Men’s and hoys’ hat stores. . ooocveoeeoocaaonos
Men’s furnishings stores. .. cwwecoccoeococauunn
Men’s clothing and furnishings stores. _.........o_._
anmils]r clothing stores (men’s, women’s, and chil-
b < 4 L) S LR T
Women's ready-to-wear specialty stores (apparel and
aecessoriesi) .........................................
Corset and lingerie shops.
Furriers—fur shons......-
Hoslery shops...
Millinery stor
Custom tailors.
Shoe stores—men's.
Shoa stores—women's._......
S8hoe stores—men’s, women's,

Furniture Stores.., ..o oo e ceimacman
Furniture and undertaker..____
Furniturs and hardware stores
Floor coverings stores. . .- -
Household appliance stores.
Refrigerator dealers—electric and gas...cons cceeoumnan

97 05 971 11
968 [ 106 | 100 99
961 102 8] 102
08 681 100 | 104
99} 101 | 100 | 100

8 g 10
10 10 12 14
1 2 1 1

3 3 3 3
7 8 8 7
9 11 b} 7
a [4 4 8
8 8 9 9
[ 7 i ]
9 10 9 9
15 18 16 15
20 24 23 20
9 10 9 9
8 8 8 7
11 12 11 11
5 5 a 5
21 18 21 21
30 34 43 37
21 20 21 28
14 13 14 20

4 3 & 4
16 16 16 18
8 10 9
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TABLE 4A.—8SeasoNal EMpLoYMENT VariaTioNs v 100 Kinos or Businnss—

Continued

SEASONAL VARIATION IN EMPLOYMENT

KIND OF BUSINESSY

Ratios nt specified dates
of total full-time and
part-time ernployees
(100 per gent ropre-
sents year’s average)

Proportion of part-time
employees to total em-
ployees (ratio of part-
time employees at spe-
cifled dates, to total ]
full-time  and

tima

same dates)

part-

employces ot

Apr, | July | Oct, | Dec, | Apr. [ Tuly | Oct.

15 15 15 15 15 15 15

Per { Per | Per | Per | Per | Per | Per

China, glassware, crockery, tinware, enamolware | cent | ceni | eent | cent | cent | cemi | ceni
[ T Y 02 o o5 ) 120 [ 6 6
Antique shops. - 1 v w0 102 100| w| 6 10
Interior decorntors. ... S w7 06 | 107 | 100 5 & 0
Radio and electrieal shops....... 4 98 07| 103 | 104 ] 9 10
Radio and musieal instrument StOEES. oo v amvun- RN 1 081 101 104 5 5 [
OIS - o e mammranm v mmm——nm—————————— 100 09 1 101 | 100 8 8 8
Tunch rooms.. Jd95] 1021 103 100 12 13 13
Restaurants with table service. o981 1021 101 08 8 0 9
Refreshment stands.... .- L 904 136 a7 77 27 34 30
Fountain—lunches. <99 | 100 091 102 17 16 168
Lunch counters.. ... W 08) 104 101 97 16 17 18
Soft-drink stands. 06 { 115 99 01 20 25 22
Lumber and building material dealers....-cceunowanns 06| 103 | 102 96 8 8 8
Lumber and hardware dealers...... Jo09 ) 103 102 06 9 9 )
ROOANE . wceeommr e aemmmem e 961 103 ( 107 44 it 16 15
Electrical shops (withont radio)....... Jfoe8) 101 102 00 8 ] 9
Heating sppliances and oil burner dealers. . 84| 00| 1213 90 3 3 4
Plumbing shops—hesting and ventilating. . o5 | 101} 100 08 13 13 1
Palut and glass StOres. «mmcmccmcnaamane A —— 106 | 104, 101 80 9 ] g
HArdware 8tOTeS. o oo cemeen e m e 971 103 ] 100 100 8 9 9
Farm implement, machinery, and equipment dealers.] 00 | 112 99 90 17 24 18
Form implement denlers with hay, grain, and fesd....| 07 97 | 107 99 17 10 20
Hardware and farm implement StOPes. .o cmw-neau -l 09 F 103 | 100 08 11 13 11
Feed stores (flour, feed, grain, fertilizer)_. 97 081 108 | 102 16 15 16
Seeds, bulhs, and nursery stock. ... 123 03 05 ] 17 14 14
Conl and feed stores. ... a6 06 | 103 { 106 12 13 15
Teod stores with groceries.-- 08 | 00 101 | 101 22 22 23
BOoK SEOres. - oveccunennn a6 06| 100} 100 13 13 18
Cigar stores with fountains. o)1) ag | 1011 1 10 10 10
Cigarstands. ., .oouooeo 100 06 1 102 103 23 21 24
Cigar stores without fountaing. 98 1 101 | 100 | 101 15 10 16
Coal and wood yards.....-- 03 90 | 108} 111 11 10 13
Tep denlers. .o oooceoooe . 02| 123 1] 90 4 0 10
Drug stores without fountains.. 08| 101 100 1017 18] 17| 17
Drug stores with fountains.-. 08 1 102 | 100 | 100 10 10 16
FIOTIBLS. e 108 04 02 108 2 14 12
Arband gift ShopS—vn e 00 03 031 124 10 16 17
Novelty and souvenir shops..._.... 821 100 100 | 100 1 21 20
Jewelry stores (installment credity.. 03 03 971 117 2 % :
JoWelry SEOI@S. « o ucme o mcmaeee e s 94 00 96 116 11 0 10
Tuggage and leather 008« ooovvn e 88| 88 90| 134 ¢ i i
Music stores (without radio) ceceeeeocoonvveonas 101 081 100 | 101 ] 8 7
NOws dealars o oovee o maecic e 08 [ 102 60| 101 92| B4 3
Office and school supply dealers. ..o .o vacevuenn.n 097 067 100 ) 107 5 5 8
Oflice and store meehanical appliance dealors (retadl).] 00 00 [ 101 | 101 1 1 1
Oflice and store furniture and equipmeant dealers...... 99 08 | 1011 102 2 2 3
Typewriter dealers. .. .ooooee.oiioiiiiiimm—n .| 100 (1 100 ( 100 | 100 1 1 1
Opticians and optometristS...caceuomooo .. wenann 901 100 100 101 7 7 7
Bporting goods specialty stores 06 | 1001 1007 104 4 14 15
Stationers ADd ONErAVOrS . .o conrvoue v cmer s 96 94| 08| 113 6 i [i

Dae.
15

Per
cent

13
10

Py
o
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Taprs 4B.—SEAsoNAL EMPLOYMENT VARIATIONS, BY STATES

8TATES

SEASONAL VARIATIONS IN EMPLOYMENT

Ratios at specified
dates of total full-
time and part-time
employees (100 per
cent represents year's
average)

Proportion of part-time
employees to total em-
ployees (ratio of part-
time ecmployees
specified dates to tota
full-time and part-
time employees at
same dates)

Apr. [ July | Oct. | Dec.
15 15 15

Apr. | July | Oct. | Dec.
15 15

United States aVerages oo crovooomromvoeaomnes

Per | Per | Per | Per
cent {cent | cent | ceni
a7 98 | 101} 104

NiEw ENOLAND:
CONMECtiCIZl - veevm e e ecc e e
Maine_ . ___.__
Massachusetts
New Hampshire
Rhode Tsland.....--
VOrmoOnt . oo e m e

MIDDLE ATLANTIC:
New Jorgey
New York_.....

nois...
Indiana .

South Dakota.

SourH ATLAN'I‘!C'
DOWALG.. covvaemccmcmc e cae e e nnmm e
Dlstnct o{ Columbia.

Maryland...
North Carolina_

DAST SooTH CENTRAL:

Kentucky.
Missigsippi.
Tennessee. .-----

W EST SOUTH CENTRAL
Arkansas..
Louisiana_
QOklahoma

- MOUNTAIN:
ALIZONBA oo ceceimeceammmcmmamcmeeamnmmmmma—
Colorado..

PACIFIC:

Calir ornin [

11 12 12 L
11 13 H 16
12 13 1 13
11 12 12 13
12 13 13 14
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42 OENSUS OF DISTRIBUTION

TapLe SA.—PrororTioN or MEN AND WoMEN WORKERS ror 35 Kinps or

Busivess
1 retail workers | Total em- | Part-time em- | Proprietors
T%aropuetors, full- | ployess (full- {)Io yees (In- | and firm mem.
time and  part- timo and uded in total | hers (not on
time employees) part-time) column) pay roll)

* Men Women | Moen (Womoen| Men [Women| Men |Women
Per Per 1 Per Per | Per Per
cent | cent | cent | cent | cent cent

Totale for 0 largest kinds of | o sxs,7as | 1,300,417 “oa | "5t | “ho | T |
Confectionery stores - 84,784 38, 68 48 b2 40 51 87 13
Grocery store{s (wltehout meats)..:. 311: 131 58: 767 70 21 4 206 00 10

- 8 o
gowﬂt}):rxlgg?; sbores grocerle 287,727 30, 212 83 17 82 18 92 8
N 2@l oumlowoulw o owl
eat mar! v

Milk doalors. 52, 387 504 00 0| 0 8 o4 H

oy sores—groeetlea With &1 || wmam| | m| w| @] o 9

General  stores— "

other merchandise. .. 130, 849 30, 463 7 2 05 35 b2 8
Department stores—with food....| 41,456 70, 782 35 06 26 k43 1 18
t stores—without food.| 133,782 2567, 712 a4 06 25 70 48 12
Depm-l,men ores—without foo 38 430 2 2: 73 3 7 B 78 o i
26, 032 25, 062 42 o8 2 72 60 0

Variety, 5-and-10, and to-s-doliar .

s}‘.‘(l)ressri - u e, wommnm—— 82,274 138, 686 18 B4 7 03 8 17
Automobile sales rooms—new ond
BERABT e <o ot e e 340, 261 31, 559 01 9 o1 08 2
Filling stations—gasoline and oil..| 104, 461 2, 461 1] 2 o7 3 97 3
Filling stations—with tires and
BCCOSSOrI08 . - e aemcennan 08, 030 2,104 a7 3 18 4 07 3

TFilling stations—with other mer-

ChANAISH. v vo e oo caae 46, 533 7, 860 88 12 80 20 01 9

QGarages (gns, oil, repairs, and

[S707:117C) P 163, 105 0, 034 02 8 94 i} 08 bl

Men's clothing and furnishings

3170 V- S 54, 245 10, 574 82 18 B4 16 i3] 4

Tamily clothing stores. ... 32, 065 29,342 48 4 36 65 02 ]

Woman’s ready-to-wear stores.. 26, 499 107, 428 18 8 0 b3 47

Family shos StOre§. eeenv... 54, 730 14, B11 4 20 h 26 s 6

Furniture stores 102 074 24,360 70 21 77 3 03 7

Radio and electrical shops 40, 507 6, 467 86 15 8 11 o7 3

Oafeterias. . oocvommmeoe s 37,026 26, 126 s} 42 60 40 7 92

TLunch rooms 114, 098 59, 638 Jiti} A4 43 57 H2 18

Restaurants__._ 107, 034 122,101 54 40 41 54 ] A

Lunch counters. .o oo oeveeneennn 35, 231 15, 047 02 ht] b1 40 B U]

Lumber and building material

QOAlOLS. . oo i 108, 728 8,075 93 7 97 3 4 [}

Plumbing shops—heating and

ventilating. . caaeceeaomooo___.. 40, 950 4,010 91 9 96 4 08 b

Hardware stores...__.._oo.o_..._ 73, 043 9, 632 85 156 82 18 05 8

Coal and wood yards....___..__.__ 86, 104 6, 388 93 7 97 3 05 §

Drug stores—without founteins. __ 64, 878 11, 606 81 19 70 91 03 7

. Drug stores—with fountains._____. 129, 021 29, 808 78 22 83 17 04 [

Jewelry stores___eeeo oo L. 43, 003 12,947 60 31 53 497 04 7

All other kinds of business ... 1, 126, 782 269, 822 7 2 76 24 02 8

1 Sea Table 34. of the United States Summary for a detailed breakdown of Lhis {tem by kinds of business,
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TaBLE 5B.—Prororrion oF MEN anpD WoMEN WORKBRS, BY STATES

DIVISION AND STATE

Total em-
ployses (full
time and part

Part-time em-
ployees (in-
cluded in total

Proprietors
and firm mems
bers (not on

United States, total

NEW ENGLAND:
| QOonnecticut
MAMC. - e
Massachusetts. ..
New Hampshire
Rhode Island e eecoee oo
Y511 T2) 1)

MIDDLE ATLANTIC:
New Jorsey.
New York..
Pennsylvani

EAST NORTH CENTRAL:
INinois...

Indinna.
Michigan
Ohio....
‘Wisconsi

Missouri. .
Nebraska. ..
North Dakota.
South Dakota.

Sourn A’I‘LANTIC.
Delaw

I‘As'r SouTH CENTRAL:
Alabamg.

Wrst SOuTH CENTRAL!
ATRADSAS e e

PAcrric:
California

time) column) pay roll)
Men |Women| Men |Women| Men |Women
Per cent| Per cent|Per cent| Per cent) Per cent| Per cent
a8 32 83 87 01 9
71 20 66 4 20 10
69 31 61 30 00 10
66 36 61 30 88 12
72 28 85 35 90 10
70 30 82 38 90 10
73 27 66 3¢ 90 10
73 27 70 30 90 10
67 33 62 38 20 10
66 35 58 42 01 9
64 36 58 42 92 8
66 34 59 41 91 9
67 33 60 40 92 8
64 36 55 45 91 9
67 33 80 40 92 8
67 33 [ili] 34 92 8
71 29 66 34 91 9
64 36 86 34 90 10
67 33 61 39 91 9
69 31 66 35 92 8
71 20 66 34 92 8
69 31 85 35 91 9
73 27 66 34 o1 9
67 33 62 38 86 14
73 g 70 30 87 13
75 25 72 28 01 9
69 31 67 33 90 10
74 26 67 33 04 5]
78 22 68 32 93 7
74 20 70 30 93 7
69 31 87 43 90 10
73 27 70 30 92 8
71 29 64 36 91
75 25 64 36 90 10
72 28 69 34 92 8
75 25 87 33 91 9
72 28 71 20 89 11
72 28 64 36 g1
3 27 68 32 92 8
73 7 73 27 91 9
67 33 64 36 88 12
71 28 64 36 91 9
70 30 69 31 89 i1
73 27 66 35 89 11
76 25 70 30 62 8
68 32 60 40 87 13
73 27 67 33 89 11
87 33 62 38 90 10
65 36 60 40 87 13
65 35 58 42 90 10
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TABLE 6.—AVERAGE SALES PER AvERrAGE Emrnoven 1N 35 Privciral Kinps
oF Businpss
[Selling and nonselling combined]

PART-TIME
EMPLOYEES tPropfri?l- A
. Lors, tll- Aver
Aﬂ‘é‘;” . tir}ne om- ko
Tull- | ployees 3 sales
KIND OF BUSINESS part ) um. | time | and fal Snles ot
wage | ber re- “qlleli‘(’l' time (]“"'
alent | oquive oye
ported (C(tm(li—) nﬁent plovee
pute
United States, total ... .. ._....... $230 |a786, 559 |123, 289 |5, 467, 457 1846, 114, 06, 260 | 38, 083
Confectionery Stores. o ov. o oeomemmccm e 233 | 14,800 | 8,847 | 112,400 &30, 630,045 | 4,71
Grocery stores without meats. . ... ... 217 | 54,484 | 0,873 | 825,277 | 3,440,120, 144 | 10, 604
GCombination storos—grocerles with meats. ... 207 { 40,700 | 7,408 | 243,732 | 3, 025,304, 722 | 12,412
Combinntion stores—meats with groceries.. ... 258 | 11,306 | 2,225 72, 008 878, 367, 346 | 12,083
Mgat; markets.... 204 | 12, 841 2,206 | 102,861 | 1,258, 269, 644 | 12,183
Milk dealers. o - cooemerccee oo eneee s 252 900 131 57,169 600, 906, 747 | 9, R4
General stores—groceries with dry goods. .. .. 180 | 16,002 | 1,051 77, 665 T18, 220,436 | 0,105
General  stores—grocerfes with other mer- '
chandise. .. e 102 | 16,260 | 3,483 | 145,526 | 1,740,442, 008 | 12, 001
Department stores—with food................. 360 | 10,650 { 8,030 | 110,577 030,411, 204 | 8,408
%ggsgg%(;n& gﬁgé-es—wmhout food. %gg Allg, é% 1(2), #g Bﬁg, ’172!) 2 l:fl]:i. ng'F», 603 | 83478
- SEOres.. e b it 41, 34 P
Genaral morchandise storos—without food....| 107 | 12,704 | 2,060 | 40, g gméﬁ ;m’j 90 0 b0
Variety, 5-and-10, and to-a-dollar stores........ 134 | 85,207 | 0,706 | 142,308 004, 147,495 | 6,351
Automobile sales rooms—new and tradesin... ; 31 2,430 3 3, 2 -
Filling stations—gasoline and 01111.( ...r m 'c.m ) ggg 1'}’ gég 12’ "}gg ?(Z(l)’ g';g b Agg, 6!1:[}’ ?gl?; ]Q' g'?}:?
Tliing stations with tires and accessorics 270 | 7 56| 1800 | 6417 | 616,010,021 | 8 (2
Filling stations with other morchandiso. . 210 | &279 | 1,678 | 67,001 | 401,495 111 | 5 g3
Garages (gas, oil, repairs, and storage)......... 286 | 14,630 | 3,184 | 149, 568 693,008,270 | 4,343
P i N AT T A
SEOTeS. o e & , 342 i, 24 62, 363, 34 , 18
%Vonimn's ready-fo-wear stores.. 2564 | 16,8806 | 38,316 | 110,868 | 1, (l87: ﬂ(;(), 72| b, ()7;l
amily shoe 860168 - ouuenmwe s v 241 1 13,0206 | 2,196 &7, 637 014, 640, 960 | 10, 683
TFurniture stores....cv..-o.... 258 | 5,170 804 | 122,600 | 1,273,228, 020 | 10,9
UL SEOFCS e oee oo oo ; 3, 22 , 982
Hadio and clectrical shops. Zloam | 005 |  7or | Cazoro | aareesass | 7,00
w hr L1 o 3’10 4,820 | 1,408 80, 820 272,738, 813 | 4, 640
Iiosnt%t IOO%HS.. ......... 234 1 15,000 | 4,330 | 102,315 b41, 701, 516 | 8, 487
i ]uran O NP 256 | 24, 424 )y 205, 311 OBR, 472,012 | 3,790
NEh COURLErS. - oo, weewe| 230 5,860 | 1,404 45, 810 102,180,671 | 3,540
Lumber and bullding material dealers. ... 313 | 0,710 | 1,834 | 108,027 | 1,471,744,002 | 1
Plumbing shops—heating and ventilaling. . ... 311 (]: 280 1: 201 28: 802) ! Zg‘l!: gl?ﬂ ggg 1?): r;(ll(l)
ERWIIO SOTGS- oo o w7 oml Lol Tl oo
Drug stores—without fountaing 271 | 0,630 | 1070 2@' ggg ?i(lj' Téx' ‘il!g Ut
Drug stores—with fountains. 288 [ 2 ’Gl . g 40, 256, 72 7'H(‘?
Tewelry Stores. .o OnS. oo oo - 0,042 | 4,044 | 148,701 | 1, 140,260,720 [ 7,008
................................. 1821 6,526 9 51, 064 442, B0, 078 | K, 072
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TasLe T.—ComrarizsoN oF Waers Costs BerweEN CHAINS AND INDEPENDENTS
N 5 Kinps oF Busingss

Men's and Qrocery stores | Combination
boys’ clothing (without stores—grocer- | Filling stations|{ Drug stores
stores meats) ies and meats
STATES
Inde. Inde- .| Inde- Inde- Inde-
pend- | Chain | pend- | Chain | pend- | Chain | pend- | Chain | pend- |Chain
ent ent ent ent ent
Taited States,

total. ... 14,88 | 10,81 13. 58 8.89 10.98 8.02 17.08 | 18.21 ] 18,87 | 12.94
Alnbama. ..o 15,78 | 12.91 | 15.88 6.76 | 11.85 7.85 | 16.87 | 1L88 | 16.24 | 12.36
Arizona... 13,00 [cooacans 12.41 8.48 0.79 7.99 17.42 | 11.68 { 20.04 |...oo-_
Arkansas. 14,73 | 14.54 { 17.20 7.15 1 10.89 7.51 | 21,20 14.46 | 16,48 | 14.48
California_ 15,70 | 10.85 1 12,01 8.97 | 11.36 8,341 10.02] 16,30 | 16,25 | 14.83
Colorado-. 14.03 | 13.65 | 14.01 6,11 | 10.48 6.39 | 14.53 | 10.34 | 16.69 | 13.40
Connecticut 14,97 | 13.13 | 24.17 8.78 1 12.85 8,28 | 16.85 (x) 17,23 | 11.20
Delaware. . ...o....| 14.24 11,921 15568 7.83 10,27 7.82 | 16714 12,47 16,48 | 12.47
District of Columbia.| 1554 | 10.58 | 19.03 710 | 1L17 8.26| 13.87| 1L10| 17.371 10,51
Tloridfecae e oo 14,41 12,13 15.82 6.00 | 1L.03 6.72 | 1651} 1L29 | 10.80( 12,71
Georgldeeacenmaaooo. 13,45 | 12,44 | 1576 8.56 | 10,62 7.72 | 17.26| 12.17 | 17.07 | 15.82
LAnNO. e 14.38 | 11.45] 10.29 5. 58 8.97 6.24 | 12.05 0.09 [ 16,51 [ 1157
Ilinois. . 16.90 | 11.67 | 13.18 6.27 | 11.42 6.83 1 17.4L| 13.55 | 17.20| 14.56
Indiana. 14. 60 7 | 13.82 7.67 | 10.79 7.81| 16.54 | 12.68 | 1585 | 13.21
Town_ ... 13,681 12.54| 10.76 6.09 9,06 7.40 | 1457 | 12.15| 15.16 | 12.57
Kansaseoaowcacna....| 13.88( 10.58 | 12.15 6.21 | 10.62 834 | 17.17| 13.18 | 15065 14.58
Kentueky-coomaaaaa.. 14,70 | 13.04 | 17,99 7.16 | 10.25 7.49 | 20.43 (x) 15,76 | 13.86
Louisians. ... 15,20 | 11.41 | 15.93 8,921 1.34 7.12 | 20.85] 16.40 ) 14.85| 10.44
aine.._.._. 13. 08 9,30 | 14.40 6. 65 9. 58 7.89 | 17.44 17.47| 14.31 | 10.68

Maryland___... 15,491 13.91| 16.038 7.25 9.80 7.54 | 16.90 (X) 18,80 | (x)
Massachusetts.......| 156,20 | 13.13 | 16,37 6.83 | 11.66 7.99 | 18,751 14.21| 17,08 | 11.78
Michigan. . ... 11.83 6,96 | 10.3¢ 7.82 | 14.77| 12.81 ) 1508 12.06
M innesota- .. 10. 33 6.84 | 10.69 7.60 | 14261 1141 ] 168,221 12.23
Mississippi.-. 13.70 7.22 9.61 7.02 | 18.25 ] 13.35 | 16.17| 13.86
Missouri...__ 13.87 8.56 | 11.54 8.08 | 17.08| 13.17 | 16,40 | 13,44
MontaANA e e 10.48 5.73 , 83 12,06 | 12.85| 10.33 ] 18.03 |......-
.- 5 10,85 6. 80 9.66 7.65 ( 18.40) 1498 15.46 | 11.30
ﬁggg%s;{f ., 13.40 8,77 9.71 0.655 | 16.78| 19,24 { 1418 | __.._.
New Hampsh 14,04 9.50 | 15.00 6.14 | 10,13 8,73 18,45 | 158,85 | 14.55| 11.82
New Jersoy.. 14,16 | 10.30 | 15.25 7.72 1 1L96 9,03 18,81 | 14.97 [ 17. 3:7 12. 60
New Mexico.._ 10.04 (oo- 18,58 5.80 9.82 5.75 ) 17,97 14,23 | 15.68 {....-_-
10.42 | 12.24 7,09 11. 06 8.52 | 18.35] 16.61 | 18,881 12.70
10,04 | 17.16 6.00 | 1L66 6.37 | 18.30| 12.85 | 17,40 11.00
(x) 10. 53 4,91 | 10.29 5,406 | 13.21| 10.39) 16621 .. ...
0.47 { 13.96 7.21 | 10.90 800 | 16.26| 13.39 | 16.07 | 11,96

11.32 | 14.28 6,64 | 10.23 9.18 | 19.20| 1676 | 1582 | (X)

. 6.80 1 10.71 7,33 | 18.77| 1703 ] 16,78 15.04
lq;gglosl;m;ﬁfi_— I %gﬁ ?g g gi icls 2‘3’ 7.3¢ | 11,66 | 837 17.87| 12.20| 16.82 | 1L.8¢
Rhode Island. . 13.65 | 12,31 | 18.556 6.84 | 11.94 815 18.658 | 13.%0 | 16. ?2 10. 47
South Carolina. N 6,02 | 12,09 6.39 | 18.84| 12.30 | 16.33 | (x¥)
Sotth Dakota.. ... 5,41 | 10,37 5.85 | 13.07 | 10.49 | 14.34 |....._.

7.05 | 10.63 ] 14.221 16.27| 14.67 | 15.98 [ 14.78
"I:ggglsessee ------------ 5,96 | 10.36 6.67 | 18.60| 14.068 | 16.70 | 12,75
Utsh..._ 648 ‘976 | 7.87| 1ln.44| 1382 15.79 | 13.57
Vermont. 5.93 10.16 6,87 (x) 12.60 | 13.08 | 1167
Virginigee cccoaocnonn 6.55 | 11.90 710 (X) 10.77 | 17.75 | 10,96
i . 11.07 6.42 | 18,86 1570 | 15.84 | 14,82
R e (7i ?g 1.60 | 7.28 | 10.38 | 12.44 | 16.10 [ 1192
West Virginia.. . K 4 B | 1360
‘Wisconsin.... .. 8. 51 9.17 7.44 | 13.59 ] 1110 X ,
Wyoming. oeoonaoo 5.32 9. 57 7.04 | 1475 (x) 14.37 ] 10.71

NOTE—(X) indicates that deletion has been made because the figure was not comparable.

O
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